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Another  Example  of  Canco's  Cooperation 

The  ahov^e  advertisements  appear  this  month  in  eight  publica¬ 
tions,  reaching  174,462  grocers  and  14,811  home  economists. 

AMERICAN  CAN  COMPANY 

23Q  Park  Avenue  New  York  City 
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into  the  PROFIT  ROW 
with  these  MODERN 

MACHINES., 


Washei 


No.  2  Incline  Scolder  S 

Has  sprays  both  above  and  below  conveyor 
adjustable  to  suit  any  condition  of  tomatoes. 
A  strong,  sturdy,  all-metal  scalder  of  the  con¬ 
ventional  type.  Simple  to  operate,  easy  to 
clean. 


^  Hand  Pock  Filler 

By  avoiding  the  "breaking  down"  of  tomatoes, 
this  machine  steps  up  the  quality  one  grade. 
Large  capacity,  requires  small  floor  space. 


Sprogue-Sells  Super-Pulper 

Pulps  by  both  pressing  and  centrifugal  force, 
through  new  and  revolutionary  principle. 
Gives  increased  yield,  better  quality.  Maxi¬ 
mum  efficiency  and  great  capacity  insure 
amazing  results. 


Modern  Canning  Equipment  for  Ail  Food  Products 

FOOD  MACHINERY 
CORPORATION 

Sprague-Sells  Division 
^  i  :  \  HOOPESTON,  ILLINOIS 
V  Send  For  This  Book 


ssss=**^  Super  Juice 

Extractor 

Gets  all  the  juice  or  makes 
any  percentage  extraction 
you  want.  Thus  makes  light 
juice  or  heavy  juice  at  will. 
Tremendous  capacity  to  suit 
modern,  high-speed  lines. 

C-200-T 


Peerless  I  ^ 

Rotary  Washer  Ij 

Tomatoes  never  come  in  contact  with  dirty 
water.  Will  not  injure  any  tomatoes  accept¬ 
able  for  canning.  Absolutely  sanitary,  ex¬ 
tremely  simple,  strong  and  durable.  Easy  to 
clean.  Made  in  two  sizes. 


2  FOOD  MACHINERY  CORP.,  (Sprague-Sells  Division) 

g  Please  send  us  your  General  Catalog  No.  400. 

NAME . 

'  FIRM . 

0  ADDRESS  . CITY . 


HOOPESTON,  ILL. 


STATE 
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YOUXL  feel  a  lot  safer  in  1937  if 
you’re  equipped  by  Continental. 
You’ll  know  that  besides  the  highest 
quality  cans  and  equipment  you’re 
being  supported  by  a  large  staff  of  re¬ 
search  and  closing  machine  experts. 
And  when,  or  if,  you  need  this  service, 
you  may  rely  on  it  for  skill  and  speed. 

That’s  the  sort  of  service  that  may 
make  a  difference  between  profit  and 


loss  in  1937.  It  is  a  service  you  can 
rely  on  when  you  are  working  against 
time  .  .  .  that  leaves  you  free  to  con¬ 
centrate  on  getting  in  the  crops,  can¬ 
ning  them,  and  selling  the  packs. 

Let  a  Continental  representative  tell 
you  about  this  service,  about  the  stra¬ 
tegically  located  plants  throughout 
the  United  States,  and  other  exclu¬ 
sive  Continental  features. 


February  8, 1987 
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THE  CANNING  TRADE 

Established  1878 

The  Journal  of  the  CANNING  and  Allied  Industries 


EDITORIALS 

A  INT  NATURE  FUNNY — In  the  midst  of  the  big 
/-A  Convention  at  Chicago  there  was  a  deal  of 
/  \  grumbling,  growling  and  discontent,  for  an  as¬ 

sortment  of  causes,  and  not  just  by  the  usual  and  inev¬ 
itable  malcontent,  but  by  leaders,  officers  and  even 
associations.  No  more  of  this,  they  said;  there  are 
too  many  and  too  conflicting  interests — another  year 
we  will  go  off  to  ourselves,  so  that  we  can  attend  to 
business — this  is  supposed  to  be  a  business  convention ! 
If  they  meant  this  latter  assertion,  it  should  be  writ¬ 
ten  down  as  the  1937  progress!  Such  an  expression 
is  distinctly  new,  unheard  of  in  the  over  50  years  of 
canners’  conventions. 

But  today,  ten  days  after  the  close  of  that  big  gath¬ 
ering,  what  do  we  find?  Business  was  so  good,  or  they 
had  such  a  good  time,  all  is  forgiven  and  they  want  to 
forget  the  grumblings.  “With  all  your  faults  we  love 
you  still.”  If  the  discontent  and  desire  for  a  change, 
so  strong  during  the  Convention,  is  dying  out  this  rap¬ 
idly,  it  will  be  entirely  gone  very  soon.  We  under¬ 
stand  that  this  year  committees  will  be  appointed  by 
the  associations  making  the  decision  on  the  next  Con¬ 
vention  City — sometime  late  in  March — which  is  a  de¬ 
parture  from  the  usual,  because  heretofore  the  three 
Presidents — Canners,  Machinery  and  Brokers — com¬ 
posed  the  Convention  City  Committee.  Whether  or 
not  that  will  make  any  difference  remains  to  be  seen. 

DEUS  EX  MACHINA — The  marvel  of  the  machine 
in  the  cannery,  and  in  the  can  making  plant,  has  ceas¬ 
ed  to  cause  wonder  even  among  the  oldsters  who  have 
lived  through  the  years  of  experiment  and  the  march 
towards  perfection.  Tested  cans  of  all  shapes  and 
sizes,  made  at  a  speed  of  from  300  to  400  per  minute 
on  one  line,  later  to  be  filled  and  sealed  at  a  speed  of 
from  150  to  250  per  minute,  are  accepted  as  common¬ 
place  by  the  present  generation.  Even  a  new  process¬ 
ing  method  wherein  a  jet  of  live  steam  is  shot  into  the 
contents  of  a  can  of  citrus  juice,  the  cans  sealed  under 
a  vacuum,  cooled  and  ready  for  boxing  at  a  speed  of 
120  cans  per  minute,  with  no  bothersome  process  ket¬ 
tles,  etc.,  when  shown  at  this  Convention,  did  not  seem 
to  astound  the  young  ones. 

Maurice  B.  Ayars,  once  President  of  the  Ayars  Ma¬ 
chine  Company,  as  he  was  also  President  of  the  Can¬ 
ning  Machinery  and  Supplies  Association  in  1893,  and 
who  produced  some  of  the  first  machines  used  in  any 


cannery,  was  a  visitor  at  this  Convention.  Some  years 
ago  he  retired,  and  went*  to  California  to  live  in  com¬ 
fort.  To  him  the  progress  of  the  machine  spoke  elo¬ 
quently. 

Writing  the  history  of  tomato  canning  in  the  Sou¬ 
venir  of  the  25th  Anniversary  of  The  Canning  Trade, 
and  issued  in  connection  with  the  Washington  Con¬ 
vention  in  1903,  Mr.  J.  D.  Cox  said : 

“To  fit  up  a  first  class  tomato  canning  factory 
twenty-five  years  ago  (1878)  with  the  machinery 
then  in  the  market  would  not  have  required  a 
heavy  outlay  of  money,  nor  many  hours  study  in 
its  selection.  In  fact,  it  is  a  doubtful  case  if  there 
was  so  much  as  one  article  in  the  factory  that 
could  be  called  ‘machinery’  aside  from  the  boiler 
and  the  engine.” 

Yet  he  ended  his  history  of  the  previous  25  years 
with  these  words: 

“The  line  seems  to  be  complete  at  this  time  with 
little  occasion  for  more,  but  who  can  tell  what  a 
peep  into  the  future  would  show  us?” 

From  this  background  our  second  and  third,  and 
even  fourth  generations  now  in  the  business  can  better 
visualize  what  a  magical  change  has  taken  place  in  the 
mechanical  equipment  of  the  canneries  since  the  be¬ 
ginning. 

Progress  has  not  ended.  Mechanical  improvements 
will  go  on,  but  the  machine  is  now  entering  the  selling 
fields  of  canned  foods!  Famous  cooks  were  such  be¬ 
cause  of  their  fine  tastes,  their  ability  to  produce  tasty 
dishes,  to  please  the  palates  of  the  discerning.  And 
good  canners  were  supposed  to  be  good  cooks,  with 
their  success  depending  on  their  ability  to  produce 
foods  with  a  taste  or  flavor  that  would  please  the 
masses.  “Canners  are  cooks  unto  the  public.”  Taste 
and  flavor  were  what  the  originator  of  canning,  M. 
Nicholas  Appert,  most  diligently  sought  and  appeal¬ 
ingly  urged  upon  his  students  and  followers.  Not 
until  the  production  of  canned  foods  had  assumed  a' 
leading  position  in  the  food  supplies  of  the  nation  did 
the  wholesalers  change  this  in  favor  of  appearance. 
The  people  continue  to  favor  taste  and  flavor,  but  the 
sellers  demand  appearance.  The  two  are  essential,  but 
the  former  the  more  important. 

And  what  a  merry  whirl  the  entrance  of  mechanical 
testers  for  canned  foods  is  causing ! 
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They  are  doing  so  much  by  mechanical  means,  in  all 
walks  of  life,  that  one  dare  not  even  hint  opposition, 
even  where  it  seems  uncouth  as  applied  to  the  food  you 
eat.  So  be  patient  when  a  machine  is  substituted  to 
tell  you  what  grade  or  quality  your  goods  are ;  mechan¬ 
ical  grading  is  here. 

The  American  Can  Company  has  recently  patented 
a  device  for  testing  the  tenderness  of  peas,  before  or 
after  canning.  They  call  it  a  Tenderometer.  The  im¬ 
portance  of  this  is  seen  when  you  realize  that  tender¬ 
ness,  in  a  can  of  peas,  is  given  35  points,  flavor  25 
points,  clearness  of  liquor  15  points,  absence  of  defects 
15  points,  and  uniformity  of  size  and  color  10  points, 
making  the  100  points.  Experts  have  weighted  these 
values,  and  it  is  not  for  us  to  comment.  But  there  are 
canners  who  feel  that  all  peas,  under  all  conditions, 
and  in  all  sections,  may  not  respond  alike.  Complaint 
of  this  kind,  as  you  know,  exists  about  that  other 
scientific  method  of  grading  peas,  the  alcohol  insolu- 
able  solids  test.  The  trouble  is  Nature  seems  dis¬ 
inclined  to  tie-up  with  the  mechanized  plans  or  scien¬ 
tific  formula.  As  a  result,  canned  products  long  recog¬ 
nized  for  their  superior  quality,  are  sometimes  said 
to  grade  very  low  on  the  machine  or  scientific  formula. 
Doubtless  proper  adjustments  will  ultimately  be  reach¬ 
ed  in  these  devices  so  that  varying  products  will  be 
graded  on  their  proper  basis;  but  until  that  day  ar¬ 
rives,  such  goods  should  be  held  free  of  the  charge  of 
inferiority. 

Under  the  alcohol  test  one  section’s  peas  would  all 
grade  standard  or  sub-standard,  it  is  said.  Every  one 
knows  that  is  all  wrong.  Another  mechanical  device 
for  testing  canned  corn  would  put  a  prominent  sec¬ 
tion’s  products  in  a  similar  low  category,  whereas  the 
world  recognizes  that  much  of  the  finest  corn  is  pro¬ 
duced  in  that  very  section. 

Ultimately  we  suppose  we  will  have  complete  me¬ 
chanical  testing  for  all  canned  foods,  because  there 
seems  to  be  a  demand  for  it  to  use  in  the  infinitesimally 
small  number  of  cases  which  ever  come  before  the 
Courts;  but  for  that  very  reason,  and  because  there 
is  somethnig  inherently  obnoxious  about  having  one’s 
food  so  managed,  the  whole  thing  seems  to  be  badly 
overdone,  all  out  of  proportion  to  its  real  worth,  a 
huge  storm  in  a  tea-kette  set  up  by  scientifically  and 

mechanically  minded  men.  But  it  will  come. 

*  *  * 

In  this  issue  we  reproduce  the  official  wording  of 
the  Patman  law  charges  against  A  &  P  and  Biddle, 
so  that  you  may  have  it  on  record,  and  be  able  to  refer 
to  it  whenever  any  other  case  is  or  may  be  instituted. 
This  is  the  form  of  the  complaint  and  manner  of  re¬ 
sponding — just  for  your  records. 


TENNESSEE-KENTUCKY  CANNERS 
CONVENTION  POSTPONED 

The  Annual  Meeting  scheduled  for  February  3rd 
and  4th  at  Knoxville,  Tenn.,  Hotel  Andrew  Johnson, 
has  been  postponed  until  February  15th  and  16th 
account  flood  conditions  in  Tennessee  and  Kentucky. 
Unless  otherwise  notified  meeting  will  be  at  Hotel 
Andrew  Johnson,  Knoxville,  Tenn.,  February  15th 
and  16th. 


THE  CANNING  TRADE 

PUBLISHED  EVERY  MONDAY 

20  South  Gay  Street,  Baltimore,  Md. 

Arthur  I.  Judge,  Manager  and  Editor 
Entered  as  second-class  matter  at  the  Postoffice,  Baltimore,  Md., 
under  Act  of  March  3,  1879. 

Telephone  Plaza  2698 

The  Canning  Trade  is  the  only  paper  published  exclusively 
in  the  interest  of  the  Canned  Food  Packers  of  the  United  States 
and  Canada.  Now  in  its  fifty-ninth  year. 

Packers  are  invited  and  requested  to  use  the  columns  of 
The  Canning  Trade  for  inquiries  and  discussions  among  them¬ 
selves  on  all  matters  pertaining  to  their  business. 

Business  communications  from  all  sections  are  desired,  but 
anonymous  letters  will  be  ignored. 

Address  all  communications  to  The  Canning  Trade,  Bal¬ 
timore,  Md. 

TERMS  OF  SUBSCRIPTION 


One  Year  -  -  -  -  -  -  $3.00 

Canada . 4.00 

Foreign  -------  5.00 

Extra  Copies,  when  on  hand,  each  -  .10 


Advertising  Rates  Upon  Application 
Make  all  Checks  or  Money  Orders  payable  to 
The  Canning  Trade 


SURPLUS  FOOD  PURCHASES  GOING  TO  FLOOD 
SUFFERERS 

HE  Federal  Surplus  Commodities  Corporation 
January  25,  1937,  routed  additional  food  supplies 
to  sufferers  in  the  Ohio  valley  flood  area. 

Enlarging  the  shipment  of  eggs  and  canned  beef 
announced  last  week,  the  Corporation  today  began 
consignment  of  about  100,000  dozen  eggs  (over  eight 
carloads)  and  348,000  pounds  of  evaporated  milk  (ten 
carloads)  to  States  with  flood  districts.  Within  the 
next  few  days  an  additional  30  to  50  carloads  of  eggs 
probably  will  be  shipped. 

The  Corporation  also  is  adding  240,000  pounds  (four 
carloads)  of  canned  beef  to  its  flood  area  distribution. 

The  new  shipments  will  supplement  supplies  of 
prunes,  grapefruit,  dried  peas,  flour,  and  dry  skim  milk 
already  on  hand  in  flooded  States  through  previous 
distributions. 

The  shipments  are  consigned  to  State  relief  organi¬ 
zations  of  the  various  States.  Jesse  W.  Tapp,  As¬ 
sistant  Administrator  of  the  Agricultural  Adjustment 
Administration,  said  today  that  some  of  the  States  may 
cooperate  with  the  Red  Cross  in  distribution  to 
individuals. 

The  canned  beef  is  made  up  of  meat  processed  during 
the  drought  cattle  programs  of  1934  and  1936.  At 
that  time  the  meat  of  all  healthy  animals  was  canned 
and  saved  for  relief  or  emergency  distribution.  The 
other  foods  now  going  out  were  acquired  by  the  Com¬ 
modities  Purchase  Section  of  the  AAA  with  funds 
made  available  for  surplus  removal  operations  under 
section  32  of  the  amendments  to  the  Agricultural  Ad¬ 
justment  Act  approved  August,  1935.  Such  commodi¬ 
ties  are  bought  when  large  surpluses  depress  the  mar¬ 
ket  and  except  in  emergencies  like  the  present  flood 
are  distributed  to  people  on  relief  rolls. 
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THE  PATMAN  CASES 

The  Formal  Trade  Commisson  Complaints 


N  order  that  you  may  have  the  complete  record 
before  you,  Dockets  3031  and  3032  of  the  Federal 
Trade  Commission  are  quoted  below: 


In  the  matter  of  THE  GREAT 
ATLANTIC  AND  PACIFIC  TEA 
COMPANY  a  corporation 


Complaint 


Docket  No.  3031 


The  Federal  Trade  Commission  having  reason  to 
believe  that  the  Great  Atlantic  and  Pacific  Tea  Com¬ 
pany,  hereinafter  called  Respondent,  since  June  19, 
1936,  has  violated  and  is  now  violating  the  provisions 
of  Section  2(c)  of  the  Act  of  Congress  entitled  “An  Act 
to  supplement  existing  laws  against  unlawful  re¬ 
straints  and  monopolies,  and  for  other  purposes”,  ap¬ 
proved  October  15,  1914,  (the  Clayton  Act),  as 
amended  by  Section  One  of  the  Act  of  Congress  entitled 
“An  Act  to  amend  Section  2  of  the  Act  entitled  ‘An 
Act  to  supplement  existing  laws  against  unlawful  re¬ 
straints  and  monopolies,  and  for  other  purposes’,  ap¬ 
proved  October  15, 1914,  as  amended  (U.  S.  C.,  title  15, 
sec.  13),  and  for  other  purposes”,  approved  June  19, 
1936,  (the  Robinson^Patman  Act),  hereby  issues  this 
its  Compaint  against  Respondent  and  states  its  charges 
with  respect  thereto  as  follows,  to-wit : 


PARAGRAPH  ONE:  Respondent  is  a  corporation 
organized  and  existing  under  the  laws  of  the  state  of 
New  Jersey  and  has  its  principal  office  and  place  of 
business  at  Number  420  Lexington  Avenue  in  the  City 
of  New  York,  New  York. 


PARAGRAPH  TWO:  For  many  years  prior  to  and 
on  June  19,  1936,  and  ever  since  that  date,  the  Re¬ 
spondent  was,  has  been,  and  now  is  engaged  in  the 
retail  grocery  business  as  the  owner  and  operator  of 
14,000,  more  or  less,  retail  grocery  stores  located  in 
about  thirty  of  the  states  of  the  United  States  and  in 
the  District  of  Columbia,  and  in  the  course  and  conduct 
of  its  business  the  Respondent  has  been  and  is  now 
purchasing,  shipping,  and  distributing  and  causing  to 
be  sold,  shipped,  and  distributed  in  commerce  from 
various  states  of  the  United  States  through,  across, 
and  into  other  states  of  the  United  States  and  the  Dis¬ 
trict  of  Columbia,  goods,  wares,  and  merchandise 
manufactured  and  packed  and  sold,  shipped,  and  dis¬ 
tributed  in  commerce  from  various  states  of  the  United 
States  through,  across,  and  into  other  states  of  the 
United  States  and  the  District  of  Columbia  by  divers 
corporations,  partnerships,  firms,  and  individuals  un¬ 
known  to  the  Federal  Trade  Commission  and  by  the 
following  named  persons  and  corporations,  all  of  which 
said  divers  corporations,  partnership,  firms,  and  in¬ 
dividuals  unknown  to  the  Federal  Trade  Commission 


and  the  following  named  persons  and  corporations  will 
hereinafter  be  referred  to  as  said  Sellers,  to-wit : 

Alton  Canning  Company,  Inc.,  of  Alton,  New  York 
(a  New  York  corporationj  ;  Fred  B.  Huxley,  trading 
as  F.  B.  Huxley  &  Son,  of  Alton,  New  York;  The 
H.  J.  McGrath  Company,  of  Baltimore,  Maryland 
(a  Maryland  corporation)  ;  H.  C.  Roberts,  trading 
as  W.  H.  Roberts  &  Company,  of  Baltimore,  Mary¬ 
land;  R.  J.  Peacock  Canning  Company,  of  Lubec, 
Maine  (a  Maine  corporation)  ;  Phillips  Packing 
Company,  Inc.,  of  Cambridge,  Maryland  (a  Mary¬ 
land  corporation)  ;  Phillips  Sales  Company,  Inc.,  of 
Cambridge,  Maryland  (a  Maryland  corporation)  ; 
and  Phillips  Commission  Company  of  Maryland,  Inc., 
of  Baltimore,  Maryland  (a  Maryland  corporation). 
All  of  said  Seilers  prior  to,  on  and  since  June  19,  1936, 
were,  have  been,  and  are  now  engaging  in  the  business 
of  manufacturing  and  packing  and  in  selling,  shipping, 
and  distributing  in  commerce  from  various  spates  of 
the  United  States  through,  across,  and  into  other  states 
of  the  United  States  and  the  District  of  Columbia, 
goods,  wares,  and  merchandise  to  the  Respondent  and 
to  divers  other  corporations,  partnerships,  firms,  and 
individuals  unknown  to  the  Federal  Trade  Commission. 

PARAGRAPH  THREE :  In  the  course  and  conduct 
of  its  business  as  aforesaid,  since  June  19,  1936,  Re¬ 
spondent  has  been  and  is  now  making  purchases  in 
commerce  of  goods,  wares,  and  merchandise  from  said 
sellers,  which  said  goods,  wares,  and  merchandise  the 
Respondent  has  been  and  is  now  purchasing  from  said 
Sellers,  shipping,  distributing,  and  causing  to  be  sold, 
shipped,  and  distributed  to  it  by  said  Sellers  in  com¬ 
merce  from  various  states.pf  the  United  States  through, 
across,  and  into  other  states  of  the  United  States  and 
the  District  of  Columbia,  and  since  June  19,  1936,  in 
the  course  of  making  said  purchases  in  commerce  of 
said  goods,  wares,  and  merchandise  from  said  Sellers, 
purchased,  shipped,  and  distributed  and  caused  to  be 
sold,  shipped  and  distributed  in  commerce  by  Respon¬ 
dent  from  various  states  of  the  United  States  through, 
across,  and  into  other  states  of  the  United  States  and 
the  District  of  Columbia  as  aforesaid,  the  Respondent 
has  been  and  is  now  receiving  and  accepting  from  said 
Sellers  allowances  or  discounts  in  lieu  of  brokerage 
upon  Respondent’s  said  purchases  in  commerce  of  said 
goods,  wares,  and  merchandise  from  said  Sellers,  for 
which  said  allowances  and  discounts  upon  Respon¬ 
dent’s  said  purchases  in  commerce  of  said  goods,  wares, 
and  merchandise  from  said  Sellers  no  services  whatso¬ 
ever  have  at  any  time  been  rendered  or  are  now  being 
rendered  by  Respondent  or  by  any  agent,  representa¬ 
tive,  or  intermediary  subject  to  the  direct  or  indirect 
control  of  Respondent  to,  for,  or  on  behalf  of  said 
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Sellers  in  connection  with  Respondent’s  said  purchases 
in  commerce  of  said  goods,  wares,  and  merchandise 
from  said  Sellers. 

PARAGRAPH  FOUR:  The  aforesaid  acts  of  Re¬ 
spondent  constitute  a  violation  of  the  provisions  of 
Section  2(c)  of  the  above  mentioned  Act  of  Congress 
entitled  “An  Act  to  supplement  existing  laws  against 
unlawful  restraints  and  monopolies,  and  for  other 
purposes”,  approved  October  15,  1914,  (the  Clayton 
Act),  as  amended  by  Section  One  of  the  Act  of  Con¬ 
gress,  entitled  “An  Act  to  amend  Section  2  of  the  Act 
entitled  ‘An  Act  to  supplement  existing  laws  against 
unlawful  restraints  and  monopolies,  and  for  other 
purposes’,  approved  October  15,  1914,  as  amended 
(U.  S.  C.,  title  15,  sec.  13),  and  for  other  purposes”, 
approved  June  19,  1936,  (the  Robinson-Patman  Act). 

WHEREFORE,  THE  PREMISES  CONSIDERED, 
the  Federal  Trade  Commission  on  this  13th  day  of 
January,  A.D.,  1937,  now  issues  this  its  Complaint 
against  The  Great  Atlantic  and  Pacific  Tea  Company, 
stating  its  charges  as  hereinabove  set  out. 

Notice 

Notice  is  hereby  given  you.  The  Great  Atlantic  and 
Pacific  Tea  Company,  a  corporation.  Respondent  here¬ 
in,  that  the  19th  day  of  February,  A.D.,  1937,  at  2 :00 
o’clock  in  the  afternoon,  is  hereby  fixed  as  the  time,  and 
the  offices  of  the  Federal  Trade  Commission  in  the 
City  of  Washington,  D.  C.,  as  the  place,  when  and 
where  a  hearing  will  be  had  on  the  charges  set  forth  in 
this  complaint,  at  which  time  and  place  you  will  have 
the  right,  under  said  Act,  to  appear  and  show  cause 
why  an  order  should  not  be  entered  by  said  Commis¬ 
sion  requiring  you  to  cease  and  desist  from  the  viola¬ 
tion  of  the  law  charged  in  the  Complaint. 

You  are  notified  and  required,  on  or  before  the 
twentieth  day  after  service  upon  you  of  this  Complaint, 
to  file  with  the  Commission  an  answer  to  the  Com¬ 
plaint.  If  answer  is  filed  and  if  your  appearance  at 
the  place  and  on  the  date  above  stated  be  not  required, 
due  notice  to  that  effect  will  be  given  you.  The  Rules 
of  Practice  adopted  by  the  Commission  with  respect 
to  answers  or  failure  to  appear  or  answer  (Rule  VII) 
provide  as  follows: 

In  case  of  desire  to  contest  the  proceeding  the  re¬ 
spondent  shall,  within  twenty  (20)  days  from  the 
service  of  the  complaint,  file  with  the  Commission 
an  answer  to  the  complaint.  Such  answer  shall  con¬ 
tain  a  short  and  simple  statement  of  the  facts  which 
constitute  the  ground  of  defense.  Respondent  shall 
specifically  admit  or  deny  or  explain  each  of  the  facts 
alleged  in  the  complaint,  unless  respondent  is  with¬ 
out  knowledge,  in  which  case  respondent  shall  so 
state. 

*  *  * 

Failure  of  the  respondent  to  file  answer  within 
the  time  above  provided  or  failure  to  appear  at  the 
time  and  place  fixed  for  hearing  shall  be  deemed 
to  authorize  the  Commission,  without  further  hear¬ 
ing  or  notice  to  respondent,  to  proceed  in  regular 
course  on  the  charges  set  forth  in  the  complaint,  and 
to  make,  enter,  issue,  and  serve  upon  respondent 
findings  of  fact  and  an  order  to  cease  and  desist. 


If  respondent  desires  to  waive  hearing  on  the 
charges  set  forth  in  the  complaint  and  not  to  con¬ 
test  the  proceeding,  the  answer  may  consist  of  a 
statement  that  respondent  admits  all  the  material 
allegations  of  the  complaint  to  be  true.  Any  such 
answer  shall  be  deemed  to  waive  a  hearing  thereon, 
and  to  authorize  the  Commission,  without  trial  and 
without  further  evidence,  or  other  intervening  pro¬ 
cedure,  to  make,  enter,  issue,  and  serve  upon 
respondent : 

(a)  In  cases  arising  under  section  5  of  the  Act  of 
Congress  approved  September  26, 1914,  entitled  “An 
Act  to  create  a  Federal  Trade  Commission,  to  define 
its  powers  and  duties,  and  for  other  purposes”  (the 
Federal  Trade  Commission  Act) ,  or  under  sections  2 
and  3  of  the  act  of  Congress  approved  October  15, 
1914,  entitled  “An  act  to  supplement  existing  laws 
against  unlawful  restraints  and  monopolies,  and  for 
other  purposes”  (the  Clayton  Act) ,  or  under  section 
2  of  the  aforesaid  Clayton  Act  as  amended  by  “An 
act  to  amend  section  2  of  the  act  entitled  ‘An  Act  to 
supplement  existing  laws  against  unlawful  restraints 
and  monopolies,  and  for  other  purposes’  approved 
October  15,  1914,  as  amended  (U.  S.  C.,  title  15,  sec. 
13),  and  for  other  purposes”,  approved  June  19, 
1936  (the  Robinson-Patman  Act)  findings  of  fact 
and  an  order  to  cease  and  desist  from  the  violations 
of  law  charged  in  the  complaint. 

IN  WITNESS  WHEREOF,  the  Federal  Trade  Com¬ 
mission  has  caused  this,  its  complaint,  to  be  signed  by 
its  Secretary,  and  its  official  seal  to  be  hereto  affixed,  at 
Washington,  D.  C.,  this  13th  day  of  January,  A.D., 
1937. 

By  the  Commission. 

(SEAL) 


In  the  Matter  of 

BIDDLE  PURCHASING  COMPANY, 
a  corporation ; 

GENERAL  GROCER  COMPANY, 
a  corporation ; 

SMART  &  FINAL  CO.,  LTD., 
a  corporation  ; 

THE  EAVEY  CO.,  a  corporation  ; 
MICHIGAN  TRADING  CORPORA¬ 
TION,  a  corporation ; 

C.  G.  MEAKER  CO..  INC., 
a  corporation  ; 

MIDDENDORF  &  ROHRS, 
a  co-partnership  composed  of  Peter 
Rohrs  and  John  Rohrs,  individually, 
and  as  members  of  the  co-partner¬ 
ship  of  Middendorf  &  Rohrs, 

ROLL  GROCERY  COMPANY, 
a  corporation ;  and 

DANNEMILLER  COFFEE  COMPANY 
a  corporation, 

COLONIAL  MOLASSES  CO..  INC. 
a  corporation, 

ALBERT  DICKINSON  COMPANY, 
a  corporation, 

ERVIN  A.  RICE  CO.,  a  corporation, 
CAVA  PACKING  CO.,  a  corporation, 
GODCHAUX  SUGARS,  INC., 
a  corporation ; 

Respondents. 


Complaint 

Pursuant  to  the  provisions  of  an  Act  of  Congress, 
approved  October  15,  1914,  entitled  “An  Act  to  supple¬ 
ment  existing  laws  against  unlawful  restraints  and 
monopolies  and  for  other  purposes”,  as  amended  by  an 


OTIS  B.  JOHNSON, 
Secretary. 
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STOKES  MASTER 
MARGLOBE 

now  in  its  fourteenth  generation, 
remains  one  of  the  great  varieties. 

If  you  have  not  included  this  in  your 
1936  acreage  do  not  fail  to  give  it 
consideration  this  year.  It  has 
again  demonstrated  its  ability  to 
produce  record  srields  of  uniformly 
high  quality  fruit.  Stokes  Master 
Mcuglobe  has  been  developed  and 
grown  by 

FRANCIS  C.  STOKES  &  CO..  Inc. 

Stokesdale  Proving  Grounds 
Moorestown,  'Burlingion  County,  New  Jersey 


MODERN  / 

DESIGNS 

to  meet  your  trade  requirements. 


Pi  edmont  Labelcom  panv 


I NC OR PO RATED 

DESIGNERS  '  '  LITHOGRAPHERS 


BEDFORD  VIRGINIA 


CRCO  PRESENTS 

The  Lifetime 

FEEDER 

for  GREEN  PEA  VINERS 


The  new  CRCO  All-Steel  Feeder  for  Pea  Viners 
is  the  last  word  in  strong,  rugged  construction. 
Constructed  to  permit  feeding  only  the  proper 
amount  to  the  viner,  this  new  feeder  eliminates 
necessity  of  any  mechanical  means  of  vine  dis¬ 
tribution. 

Write  for  Bulletin  SF-1  and  special  low 
prices  now  being  offered. 

CHISHOLM -RYDER  CO. 

NIAGARA  FALLS,  NEW  YORK 

Chiaholm-Ryder  Co..  Inc.  Ju.  Q.  LeaTitt  &  Co.  ChUholm-Ryder  Co.,  Inc. 
Colambns.  Wis.  Ogden,  Utah  Seattle,  Wash. 

A.  K.  Robins  &  Co.,  Inc.  Chisholm-Ryder  Co.,  Inc. 

Baltimore,  Md.  Niagara  Falls,  Canada 
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Act  of  Congress,  approved  June  19,  1936,  entitled  “An 
Act  to  amend  Section  2  of  the  Act  entitled  ‘An  Act  to 
supplement  existing  laws  against  unlawful  restraints 
and  monopolies,  and  for  other  purposes’,  approved 
October  15,  1914,  as  amended  (U.  S.  C.,  Title  15,  Sec. 
13),  and  for  other  purposes”,  the  Federal  Trade  Com¬ 
mission,  having  reason  to  believe  that  the  respondents 
named  above  in  the  caption  hereof  and  hereinafter 
more  particularly  designated  and  described,  have 
violated,  and  are  now  violating,  the  provisions  of  Sub¬ 
section  (c)  of  Section  2  of  said  Act  as  amended,  hereby 
issues  its  complaint  against  the  said  respondents, 
stating  its  charges  in  that  respect  as  follows : 

PARAGRAPH  ONE :  Respondent  Biddle  Purchas¬ 
ing  Company  is  a  corporation  organized  and  existing 
under  and  by  virtue  of  the  Laws  of  the  State  of  New 
Jersey  with  its  office  and  principal  place  of  business 
located  at  107  Chambers  Street  in  the  City  and  State 
of  New  York. 

PARAGRAPH  TWO:  Respondent,  General  Grocer 
Company,  is  a  corporation  organized  and  existing 
under  and  by  virtue  of  the  laws  of  the  State  of  Dela¬ 
ware,  with  an  office  and  principal  place  of  business 
located  at  301  South  Eighth  Street,  in  the  City  of  St. 
Louis,  State  of  Missouri.  Respondent,  Smart  &  Final 
Co.,  Ltd.,  is  a  corporation  organized  and  existing  under 
and  by  virtue  of  the  laws  of  the  State  of  California, 
with  an  office  and  principal  place  of  business  located 
at  315  Marine  Avenue,  in  the  City  of  Wilmington,  State 
of  California.  Respondent,  The  Eavey  Co.,  is  a  cor¬ 
poration  organized  and  existing  under  and  by  virtue 
of  the  laws  of  the  State  of  Ohio,  with  an  office  and 
principal  place  of  business  located  at  Detroit  and  Third 
Streets,  in  the  City  of  Xenia,  State  of  Ohio.  Respon¬ 
dent,  Michigan  Trading  Corporation,  is  a  corporation 
organized  and  existing  under  and  by  virtue  of  the  laws 
of  the  State  of  Michigan,  with  an  office  and  principal 
place  of  business  located  at  140  Twelfth  Street,  in  the 
City  of  Detroit,  State  of  Michigan.  Respondent,  C.  G. 
Meaker  Company,  Inc.,  is  a  corporation  organized  and 
existing  under  and  by  virtue  of  the  laws  of  the  State 
of  New  York,  with  an  office  and  principal  place  of 
business  located  at  139  Wall  Street  in  the  City  of 
Auburn,  State  of  New  York.  Respondent,  Middendorf 
&  Rohrs,  is  a  co-partnership  composed  of  Peter  Rohrs 
and  John  Rohrs,  with  an  office  and  principal  place  of 
business  located  at  3  Little  West  Twelfth  Street  in  the 
City  and  State  of  New  York.  Respondent,  Roll  Grocer 
Company,  is  a  corporation  organized  and  existing 
under  and  by  virtue  of  the  laws  of  the  State  of  Ken¬ 
tucky,  with  an  office  and  principal  place  of  business 
located  in  the  City  of  Owensboro,  State  of  Kentucky. 

PARAGRAPH  THREE:  Respondent,  Dannemiller 
Coffee  Company,  is  an  importing  corporation  organized 
and  existing  under  and  by  virtue  of  the  laws  of  the 
State  of  New  York  with  an  office  and  principal  place 
of  business  located  at  116  39th  Street,  in  the  City  of 
Brooklyn,  State  of  New  York.  Respondent,  Colonial 
Molasses  Company,  Inc.,  is  a  corporation  organized 
and  existing  under  and  by  virtue  of  the  laws  of  the 
State  of  New  York,  with  an  office  and  principal  place 
of  business  located  at  616  Kent  Avenue,  in  the  City  of 


Brooklyn,  State  of  New  York.  Respondent,  Albert 
Dickinson  Company,  is  a  corporation  organized  and 
existing  under  and  by  virtue  of  the  laws  of  the  State 
of  Illinois,  with  an  office  and  principal  place  of  business 
located  at  2750  West  35th  Street,  in  the  City  of  Chi¬ 
cago,  State  of  Illinois.  Respondent,  Ervin  A.  Rice 
Company,  is  a  corporation  organized  and  existing 
under  and  by  virtue  of  the  laws  of  the  State  of  Illinois, 
with  an  office  and  principal  place  of  business  located 
at  2230  South  LaSalle  Street,  in  the  City  of  Chicago, 
State  of  Illinois.  Respondent,  Cava  Packing  Company, 
is  a  corporation  organized  and  existing  under  and  by 
virtue  of  the  laws  of  the  State  of  California,  with  an 
office  and  principal  place  of  business  located  in  the  City 
of  Salinas,  State  of  California.  Respondent,  Godchaux 
Sugars,  Inc.,  is  a  corporation  organized  and  existing 
under  and  by  virtue  of  the  laws  of  the  State  of  Louisi¬ 
ana,  with  an  office  and  principal  place  of  business 
located  at  Masonic  Temple  Building  in  the  City  of 
New  Orleans,  State  of  Louisiana. 

PARAGRAPH  FOUR :  Said  respondent,  Biddle 
Purchasing  Company,  is  engaged  in  the  business  of 
providing  market  information  and  purchasing  services 
for  numerous  and  divers  wholesalers,  jobbers,  merch¬ 
ants  and  dealers  located  in  the  several  states  of  the 
United  States,  certain  of  whom  are  named  in  Para¬ 
graph  Two  above  and  joined  as  respondents  herein, 
and  being  hereinafter  more  particularly  described  and 
referred  to  for  convenience  as  respondent  buyers.  Said 
respondent,  Biddle  Purchasing  Company,  in  the  course 
and  conduct  of  its  business,  as  aforesaid,  pursues  a 
policy  and  practice  of  purchasing  commodities,  par¬ 
ticularly  foodstuffs,  for  the  wholesalers,  jobbers, 
merchants  and  dealers  above  referred  to,  from  numer¬ 
ous  and  divers  manufacturers,  processors,  importers 
and  producers,  located  in  the  several  states  of  the 
United  States,  certain  of  whom  are  named  in  Para¬ 
graph  Three  above  and  joined  as  respondents  herein, 
and  being  hereinafter  more  particularly  described  and 
referred  to  for  convenience  as  respondent  sellers.  In 
the  course  and  conduct  of  its  business,  as  aforesaid, 
said  respondent,  Biddle  Purchasing  Company,  repre¬ 
sents  and  acts  for  or  on  behalf  of  said  respondent 
buyers  and  the  other  buyers  above  mentioned  generally 
and  as  a  group  or  class  engaged  in  common  practices, 
and  specifically  for  each  and  every  named  respondent 
buyer,  in  the  purchase  of  commodities,  which  are  trans¬ 
ported  between  and  among  the  several  States,  when¬ 
ever  specifically  requested  so  to  do,  and  in  the  manner 
and  form  specified,  directed  and  ordered  by  said  re¬ 
spondent  buyers,  and  such  other  buyers  acting 
individually. 

PARAGRAPH  FIVE :  That  said  respondent  buyers 
named  in  Paragraph  Two  above  are  each  engaged  in 
the  business  of  buying  commodities  usually  from 
sellers  located  in  states  other  than  the  state  in  which 
such  buyers  are  located  and  of  reselling  such  com¬ 
modities  to  their  customers. 

Said  respondent  buyers  are  fairly  typical  and  repre¬ 
sentative  members  of  a  large  group  or  class  of  whole¬ 
salers,  jobbers,  merchants  and  dealers  all  of  whom 
have  by  contract  subscribed  to  the  market  and  buying 
service  furnished  by  respondent  Biddle  Purchasing 
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LANGSENKAMP 
EQUIPMENT  FOR 
TOMATO  PRODUCTS 

Pulpers,  Finishers,  Kook-Moie  Koils,  Steam 
Jacketed  Kettles  (in  copper,  monel,  nickel,  stain¬ 
less  steel)  Juice  Extractors,  Cooking  Tanks,  Pre¬ 
heating  and  Storage  Tanks  (stainless  steel,  red 
heart  gulf  cypress,  glass-lined  steel)  Hot-Break 
System  for  Tomato  Juice,  Circulating  Reheating 
Unit  for  Puree  and  Catsup,  Syrupers,  and  other 
equipment  and  supplies.  Also  Pumpkin  Equip¬ 
ment,  Steam  Traps,  Feed  Water  Heaters  and 
Drainage  and  Boiler  Retiun  System. 

Ask  for  Catalog  of  Complete  Line 


Positive  Dependability 
and  Balanced  Production 
with  High  Capacity: 


e  The  higher  efficiency  of  individual  Langsenkamp  units  when  linked  into  a  complete 
production  line  assure  maximum  performance  at  extremely  low  production  cost. 

F.  H.  LANGSENKAMP  CO.,  Indianapolis,  Ind. 

Eastern  Shore  Reprceentative :  A.  K.  ROBINS  &  CO.,  INC.,  Baltimore.  Western  Representative: 
JAMES  Q.  LEAVITT  CO..  Seattle,  Wash.  Pacific  Coast  RepresenUtive:  KING  ENGINEERING 
&  SALES  CO.,  San  Francisco.  Texas  Representative:  A.  H.  VAYO,  Harlingen,  Texas.  Canadian 
Representative:  DON  CHISHOLM,  Niagara  Falls,  Canada. 


LANGSENKAMP  EQUIPMENT 


CANNERS’  SEEDS 

PEAS  •  BEANS  •  CORN 
BEET  •  CARROT  •  CABBAGE 
PICKLE  CUCOMBER  SEEO 


INDIANA  nNISHERS 


KOOK-MORE  KOILS 


A  complete  line  of  canners'  seeds  car¬ 
ried  at  all  our  warehouses: — Atlanta, 
Ga;  Sacramento,  Cal;  Mercedes, 
Texas;  Toledo,  Ohio; — Home  office, 
Milford,  Conn. 

MASTER  MARGLOBE  TOMATO 

F.  H.  WOODRUFF  &  SONS 

MILFORD  CONNECTICUT 

See  our  Exhibits  and  Representatives  at  all  Conventions 
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Company.  Said  group  or  class  embraces  approximately 
2,400  of  such  dealers  and  is  so  numerous  as  to  make 
it  impracticable  to  specifically  name  each  and  every 
one  of  them  as  respondents  herein  or  to  bring  them 
before  the  Commission  in  this  proceeding.  All  of  said 
buyers  are  or  have  been  engaged  in  similar  practices 
to  those  hereinafter  charged  against  the  respondent 
buyers. 

PARAGRAPH  SIX :  Said  respondent  sellers  named 
in  Paragraph  Three  above  are  each  engaged  in  the 
business  of  selling  commodities  usually  to  buyers 
located  in  states  other  than  the  state  in  which  sellers 
are  respectively  located.  Said  respondent  sellers  are 
fairly  typical  and  representative  members  of  a  large 
group  or  class  of  manufacturers,  processors,  importers 
and  producers,  engaged  in  the  common  practice  of  sell¬ 
ing  some  of  their  commodities,  in  interstate  commerce, 
through  respondent  Biddle  Purchasing  Company,  to 
said  respondent  buyers  and  other  buyers  of  the  above 
class  or  group  who  use  the  purchasing  services  of  said 
respondent  Biddle  Purchasing  Company.  Said  group 
or  class  of  said  sellers  comprises  a  large  number  of 
such  manufacturers,  processors,  importers  and  pro¬ 
ducers  and  are  too  numerous  to  be  individually  named 
herein  as  respondents. 

PARAGRAPH  SEVEN :  Respondent  Biddle  Pur¬ 
chasing  Company,  in  the  course  and  conduct  of  its  said 
business,  receives  orders  to  purchase  commodities, 
particularly  groceries  and  foodstuffs,  from  members  of 
said  group  of  buyers,  including  respondent  buyers, 
located  in  the  various  states  of  the  United  States,  and 
transmits  such  orders  to  and  executes  the  same  with 
members  of  said  group  of  sellers,  including  respondent 
sellers,  who  in  most  cases  are  located  in  States  of  the 
United  States  other  than  the  state  in  which  such  buyer 
or  buyers  are  located.  As  a  result  of  the  transmission 
of  said  orders  by  such  buyers  to  respondent  Biddle 
Purchasing  Company,  the  execution  of  the  same  by 
said  respondent  at  the  instance  and  request  of  said 
buyer  or  buyers,  and  the  acceptance  of  said  orders  by 
said  sellers  or  one  or  more  of  them,  goods,  wares  and 
merchandise  particularly  foodstuffs,  are  in  the  case  of 
each  order  and  in  a  continuous  succession  of  such 
orders  sold  and  delivered  by  one  or  more  of  the  said 
sellers  to  one  or  more  of  the  said  buyers.  By  such 
means  and  in  the  manner  stated  all  of  the  respondents 
cause  to  be  transported  from  one  state  to  another  goods 
and  commodities  to  be  resold  to  the  buyers’  customers 
or  to  consumers.  In  the  operations  and  activities  re¬ 
ferred  to,  each  and  every  one  of  the  respondents  is 
engaged  in  interstate  commerce,  in  practices  which 
contemplate  and  result  in  the  transportation  of  com¬ 
modities  in  interstate  commerce  and  in  making  sales 
and  purchases  which  directly  affect  and  bring  about 
such  commerce. 

PARAGRAPH  EIGHT :  In  the  course  of  the  buying 
and  selling  transactions  herein  above  referred  to,  re¬ 
sulting  in  the  delivery  of  commodities  from  one  or 
more  of  the  said  sellers  to  one  or  more  of  the  said 
buyers,  by  means  of  the  purchasing  services  of  re¬ 
spondent  Biddle  Purchasing  Company,  as  agent  for 
said  buyers,  said  sellers  have  transmitted  and  do  trans¬ 
mit,  pay  to  and  deliver  to  said  respondent  Biddle  Pur¬ 
chasing  Company,  a  so-called  brokerage  fee  or  com¬ 


mission,  the  amount  of  which  varies,  but  which  is 
usually  between  one  and  five  per  cent  of  the  quoted 
sale  price  agreed  upon  by  buyer  and  seller.  Said  re¬ 
spondent  Biddle  Purchasing  Company  has  and  does 
receive  such  fees  and  commissions  for  the  use  and 
benefit  of  said  buyers  and  has  transmitted  and  does 
transmit  and  pay  over  said  fees  or  commissions  to  said 
buyers,  in  the  amount  and  to  the  extent  to  which  such 
fees  or  commissions  are  received  by  it,  such  payments 
to  the  individual  buyer  being  the  amount  paid  by  the 
individual  seller  in  the  given  transaction  to  which  such 
buyer  is  a  party. 

PARAGRAPH  NINE:  In  all  of  said  transactions 
respondent  Biddle  Purchasing  Company  is  the  agent 
and  representative  of  said  buyers,  acting  for  them  and 
in  their  behalf  and  under  their  direct  control.  In  fact, 
such  so-called  brokerage  fees  or  commissions  are  not 
transmitted  by  said  sellers  to  respondent  Biddle  Pur¬ 
chasing  Company  nor  are  the  same  received,  held  or 
retained  by  said  Biddle  Purchasing  Company  as  pay¬ 
ment  for  any  services  rendered  by  said  respondent 
Biddle  Purchasing  Company  to  said  sellers,  but  on  the 
contrary  such  fees  and  commissions  are  so  paid  and 
received  for  the  use  of  said  buyers.  In  fact  such  fees 
or  commissions  are  not  paid  to  said  buyers  by  respon¬ 
dent  Biddle  Purchasing  Company  as  compensation  for 
any  services  rendered  to  it  by  said  buyers.  The  pay¬ 
ment  of  said  fees  or  commissions  by  said  sellers  to 
said  buyers  through  the  intermediary  respondent 
Biddle  Purchasing  Company  and  the  receipt  and 
acceptance  of  such  fees  and  commissions  by  said  buyers 
from  said  sellers,  through  said  intermediary,  in  the 
manner  and  under  the  circumstances  hereinabove  set 
forth,  is  in  violation  of  the  provisions  of  Section  2, 
Subsection  (c)  of  the  Act  described  in  the  preamble 
hereof.  The  receipt  of  said  fees  and  commissions  by 
respondent  Biddle  Purchasing  Company  from  said 
sellers  and  the  acceptance  thereof  for  the  benefit  of 
said  buyers,  and  the  transmission  of  and  payment  of 
the  same  by  respondent  Biddle  Purchasing  Company 
to  said  buyers  is  in  violation  of  the  terms  of  said 
statute. 

WHEREAS,  THE  PREMISES  CONSIDERED,  the 
Federal  Trade  Commission,  on  the  13th  day  of  Janu¬ 
ary,  1937,  now  issues  its  complaint  against  said  re¬ 
spondents,  stating  its  charges  in  that  respect  as 
hereinabove  set  out. 

Notice 

Notice  is  hereby  given  you,  and  each  of  you,  the 
respondents  named  in  the  caption  of  the  above  com¬ 
plaint,  that  the  19th  day  of  February,  A.D.,  1937,  at 
2:00  o’clock  in  the  afternoon  is  hereby  fixed  as  the 
time,  and  the  offices  of  the  Federal  Trade  Commission 
in  the  City  of  Washington,  D.  C.,  as  the  place,  when 
and  where  a  hearing  will  be  had  on  the  charges  set 
forth  in  this  complaint,  at  which  time  and  place  you 
will  have  the  right,  under  said  Act  to  appear  and  show 
cause  why  an  order  should  not  be  entered  by  said 
commission  requiring  you  to  cease  and  desist  from  the 
violation  of  the  law  charged  in  the  complaint. 

You  are  notified  and  required  on  or  before  the 
twentieth  day  after  service  upon  you  of  this  complaint, 
to  file  with  the  Commission  an  answer  to  the  complaint. 


February  8, 1937 
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Olnkntal  Arn^nra  mh  JSfJi 

The  Spirit  of  Colonial  America  has  left  its  imprint  on  many  of  the  products  of  Twentieth 
Century  America,  with  a  heritage  too,  reflecting  strongly  on  Fruits  and  Berries,  parti¬ 
cularly  Cherries —  He  said  “/  cannot  tell  a  lie — ”  These  sturdy  words  will  never  die. 

In  Commemoration  of  those  times  we  celebrate 

National  CHERRY  Week 

FEBRUARY  15th  -  22nd 

Conserve  your  energies— JFTij  Pack  Entirely  by  Hand? 

When  a  substantial  reduction  in  operating  cost  is  possible  with  a  MASTER  BUILT 
HANSEN  SEMI-AUTOMATIC  FILLER. 


A  FEW  SUGGESTIONS  FOR  CHERRY  WEEK 


CHERRY 

CHERRY 

CHERRY 

CHERRY 

CHERRY 

CHERRY 

CHERRY 

CHERRY 

CHERRY 

CHERRY 

CHERRY 

CHERRY 

CHERRY 

CHERRY 

CHERRY 


CONSERVE 

CAKE 

PIE 

BOUNCE 

NUT  SALAD 

COCKTAIL 

SOUP 

MOLD 

ICE 

WINE 

MARMALADE 

GLAZE 

FLUFF 

PUDDING 

JELLO 


CHERRY  WITH  BAKED  HAM 
CHERRY  ROAST  FOWL 
CHERRY  SHORTCAKE 
CHERRY  PUDDING 
CHERRY  SNOW 
CHERRY  LAYER  CAKE 
CHERRY  SPONGE  CAKE 
CHERRY  TARTLETS 
CHERRY  CREAM  FILLING 
CHERRY  FROSTING 
CHERRY  CHARLOTTE 
CHERRY  SUNDAE 
CHERRY  WITH  COOKED  RICE 
CHERRY  COMPOTE 
CHERRY  TAPIOCA 


Many  other  luscious  fruits 
and  vegetables  are  hlled  with 
this  machine.  Furnished  with 
adjustable  filling  hopper  if 
desired,  then  gravity  does 
95%  of  the  job.  Recessed 
Bowl  of  stainless  steel  can  be 
easily  changed  for  many  sizes 
of  cans. 


HANSEN  CANNING  MACHINERY  CORPORATION 


California  Representative: 

KING  SALES  &  ENGINEERING  CO. 
206-210  First  Street 
San  Francisco,  California 


CEDARBURG,  WISCONSIN,  U.S.A. 


Intermonntain  Representative: 

JAMES  Q.  LEAVITT  COMPANY 
1955  1st  Avenne  Sooth,  Seattle,  Washinrton 
Also  905  First  SecorHy  Bank  Bldg.,  Ogden,  Utah 


D.  LANDRETH  SEED  CO. 


BRISTOL  PA 


D,  LANDRETH  SEED  CO 


We  don’t  know  very  much  about  ABC  grades. 

We  have  heard  that  canners  differ  about  printing 

the  grade  on  the  can.  .... 

Or  course  you  know  that  we 

have  seed  for  EVERY  pack. 
Write  us  and  we'll  send  along 
the  new  1937  Canner's 
Bulletin. 


Naturally  we  have  assumed  that  Grade  "A” 
means  a  high  quality  pack.  Perhaps  that’s  why 
we  haven’t  gone  into  the  question  any  further. 


You  see,  Landreth  laboratory  grown  and  tested 
seeds  produce  the  highest  quality  pack.  So  the 
grading  question  is  no  question  at  all  when  a 
canner  specifies  Landreth  seeds.  He’s  certain 
of  the  best. 


That’s  why  we’re  in  a  pickle.  We  can’t  take 
sides  and  say  we’d  like  to  see  canned  vege¬ 
tables  graded  on  the  label  or  not.  We  just  know 
that  you  can ’t  grade  Landreth  seeds  for  canners 
because  there’s  only  one  grade  .  .  .  the  best. 
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If  answer  is  filed  and  if  your  appearance  at  the  place 
and  on  the  date  above  stated  be  not  required,  due  notice 
to  that  effect  will  be  given  you.  The  Rules  of  Practice 
adopted  by  the  Commission  with  respect  to  answers  or 
failure  to  appear  to  answer  (Rule  VII)  provide  as 
follows : 

In  case  of  desire  to  contest  the  proceeding  the 
respondent  shall  within  twenty  (20)  days  from  the 
service  of  the  complaint,  file  with  the  Commission 
an  answer  to  the  complaint.  Such  answer  shall  con¬ 
tain  a  short  and  simple  statement  of  the  facts  which 
constitute  the  ground  of  defense.  Respondent  shall 
specifically  admit  or  deny  or  explain  each  of  the  facts 
alleged  in  the  complaint,  unless  respondent  is  with¬ 
out  knowledge,  in  which  case  respondent  shall  so 
state. 

*  *  * 

Failure  of  the  respondent  to  file  answer  within 
the  time  above  provided  or  failure  to  appear  at  the 
time  and  place  fixed  for  hearing  shall  be  deemed  to 
authorize  the  Commission,  without  further  hearing 
or  notice  to  respondent,  to  proceed  in  regular  course 
on  the  charges  set  forth  in  the  complaint,  and  to 
make,  enter,  issue,  and  serve  upon  respondent  find¬ 
ings  of  fact  and  an  order  to  cease  and  desist. 

If  respondent  desires  to  waive  hearing  on  the 
charges  set  forth  in  the  complaint  and  not  to  con¬ 
test  the  proceeding,  the  answer  may  consist  of  a 
statement  that  respondent  admits  all  the  material 
allegations  of  the  complaint  to  be  true.  Any  such 
answer  shall  be  deemed  to  waive  a  hearing  hereon, 
and  to  authorize  the  Commission,  without  trial  and 
without  further  evidence,  or  other  intervening 
procedure  to  make,  enter,  issue  and  service  upon 
respondent : 

(a)  In  cases  arising  under  Section  5  of  the  act  of 
Congress  approved  September  26,  1914,  entitled  “An 
act  to  create  a  Federal  Trade  Commission,  to  define 
its  powers  and  duties,  and  for  other  purposes”  (the 
Federal  Trade  Commission  Act),  or  under  sections 
2  and  3  of  the  act  of  Congress  approved  October  15, 
1914,  entitled  “An  act  to  supplement  existing  laws 
against  unlawful  restraints  and  monopolies,  and  for 
other  purposes”  (the  Clayton  Act),  or  under  section 
2  of  the  aforesaid  Clayton  Act  as  amended  by  “An 
act  to  amend  section  2  of  the  act  entitled  ‘An  act  to 
supplement  existing  laws  against  unlawful  restraints 
and  monopolies,  and  for  other  purposes’  approved 
October  15,  1914,  as  amended  (U.  S.  C.,  title  15,  sec. 
13) ,  and  for  other  purposes”,  approved  June  19, 1936 
(the  Robinson-Patman  Act) ,  findings  of  fact  and  an 
order  to  cease  and  desist  from  the  violations  of  law 
charged  in  the  complaint. 

IN  WITNESS  WHEREOF,  the  Federal  Trade  Com¬ 
mission  has  caused  this,  its  complaint  to  be  signed  by 
its  Secretary,  and  its  official  seal  to  be  hereto  affixed 
at  Washington,  D.  C.,  this  13th  day  of  January,  A.D. 
1937. 

By  the  Commission. 

(SEAL)  OTIS  B.  JOHNSON, 

Secretary. 


MARYLAND  CANNERS  CONFERENCE 

REPARATIONS  are  being  made  for  the  1937 
Annual  Canners  Conference  to  be  held  at  College 
Park,  Maryland,  on  February  24,  25  and  26. 

It  is  planned  to  begin  the  meeting  at  1  o’clock  on 
February  24  and  close  at  12  o’clock  noon  on  February 
26.  By  this  plan  every  one  will  have  ample  time  to 
get  to  College  Park  on  the  24th  and  will  have  the 
afternoon  of  the  26th  to  return  home. 

It  is  planned  as  far  as  it  may  be  practical  to  segre¬ 
gate  the  meetings  by  commodities  so  that  those  who 
are  interested  in  one  commodity  only,  will  not  neces¬ 
sarily  have  to  attend  more  than  one  day.  Remember 
all  canners  are  invited  regardless  of  membership  in 
the  Association  or  State  in  which  they  reside.  A  new 
feature  of  the  Conference  will  be  the  awarding  of 
prizes  to  the  winners  in  the  Maryland  Ten  Ton  Tomato 
Club.  Every  winner  will,  outline  the  cultural  practices 
he  used  and  the  varieties  he  grew  in  producing  his 
winning  crop. 

Copy  of  the  program  will  be  mailed  to  you  in  due 
time.  F.  M.  SHOOK, 

Secretary,  Tri-State  Packers. 

• 

GRADE  TERMS  UNDER  PERISHABLES  ACT 

HE  U.  S.  Department  of  Agricultural  announced 
January  29,  1937,  that  it  will  construe  as  “United 
States  grades”  such  terms  as  “Fancy”,  “No.  1”, 
or  “Commercial”  in  cases  arising  under  the  Perishable 
Agricultural  Commodities  Act. 

In  a  recent  decision  by  the  Secretary  of  Agriculture 
(in  a  case  involving  potatoes)  it  was  stated  that  “in 
the  absence  of  any  qualifying  words,”  the  term  “com¬ 
mercial”,  will  be  “deemed  to  mean  U.  S.  Commercial  in 
view  of  the  fact  that  these  grades  are  generally  used 
in  the  trade.” 

In  a  case  dealing  with  “Fancy”  cucumbers,  the  Sec¬ 
retary  said :  “This  certificate  indicates  that  the  cucum¬ 
bers  were  not  up  to  contract  requirements  at  the  time 
of  shipment,  since  *  *  *  the  contract  called  for  a  grade 
superior  to  ‘U.  S.  No.  1’  in  specifying  ‘Fancy’  cucum¬ 
bers  which,  in  the  absence  of  other  qualifying  state¬ 
ments,  must  be  construed  as  ‘U.  S.  Fancy’.” 

The  Department  announced  also  that  “when  terms 
descriptive  of  the  pack  of  tomatoes  are  used,  such  as 
‘Straight  Pack’  or  ‘U.  S.  One,  Straight  Pack’,  such 
terms  will  be  deemed  to  have  the  meaning  given  in  the 
Federal  Standards  for  tomatoes  to  ‘U.  S.  Straight 
Pack’.” 

NATIONAL  CHERRY  WEEK  CHAIRMAN,  W.  W.  Wilder, 
is  hard  at  it  to  put  the  1937  week  (February  15th  to 
22nd)  over  with  a  bang.  Interesting  reading  notices, 
together  with  suggested  recipes  have  been  prepared 
and  furnished  newspapers.  Window  streamers  and 
other  publicity  are  being  rapidly  distributed  to  assure 
the  “Week’s”  success. 

• 

THE  INDIANA  CANNERS  TECHNICIANS  SCHOOL  will  be 
held  at  Purdue  University,  Lafayette,  Indiana,  in  July 
for  a  period  of  three  weeks  instead  of  for  two  weeks 
as  last  year,  it  has  been  decided. 
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The  Closest  Approach 
To  Self-Insurance 
For  The  Canner 

CAHNERS  EXCHANGE  SUBSCRIBERS 
WARNER  INTER-INSURANCE  BUREAU 

Dependable  protection 
at  minimum  cost 

LANSING  B.  WARNER,  Incorporated 
540  N.  Michigem  Ave.,  CHICAGO,  ILL. 


You’re  both  MONEY  AHEAD 
when  you  treat  growers’ 
seed  with  SEMESAN 

I  Protects  seed  against 
rotting  in  cold,  wet  soil 

2m  Checks  dainping-off 

O  Reduces  damage  by 
seed-borne  diseases 

4w  Usually  increases  yields 


To  get  the  most  profit  out  of  the  seed  you  supply  to 
growers,  you  can’t  afford  to  let  any  of  it  rot.  That’s 
the  big  reason  why  you  should  treat  all  vegetable 
seeds  with  SEMESAN.  And  the  other  reasons, 
listed  above,  also  mean  better  profit!  At  a  cost  of 
only  ^c  to  Ic  per  pound  of  seed  treated,  SEME¬ 
SAN  provides  the  protection  that  generally  means 
improved  stands  and  bigger  yields.  Easy  to  apply 
as  a  dust  or  a  liquid.  Write  today  for  free  Vegetable 
'Pamphlet  giving  further  facts  about  treatment. 

BAYER -SEMESAN  CO.,  INC.,  WILMINGTON,  DEL. 


SEMESAN 

<kwM/OhiifctuwtAiy  - 

Mi  njOWKS 


W|iOHT-fiVC  fOMHOS 

X  POISOM  X 


HErman  CamsE .  PrBsi-. 
4-l9-<KZI  E.Lomdard  St. 
BALTIMORE. MD. 

Phomes — Plaza  tS^5-/5PS 


If  you  had  graded  your  peas  on  a 

Hydro-Geared  Grader 

your  bank  account  would  be 
larger  and  your  customers 
better  satisfied.  Write  us  and 
let  us  prove  it. 

THE  SINCLAIR-SCOTT  CO. 

*^The  Original  Grader  House‘s 
BALTIMORE  MARYLAND 
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Increasing  Good-Will  By  Premiums 

By  “BETTER  PROFITS” 

Special  Correspondent  of  The  Canning  Trade 


AN  interested  reader  in  Wisconsin  writes: 

“After  all  the  talk  about  labeling  canned  foods  as 
f  'to  the  state  where  packed  it  seems  as  if  we  have  been 
missing  a  bet  here  in  Wisccnsin.  It  is  admitted  we  pack  some 
of  the  finest  peas  to  be  put  in  cans;  they  are  known  all  over 
the  country  where  good  canned  foods  are  appreciated,  and  still 
we  don’t  seem  to  be  able  to  tie  consumers  to  our  product.  It 
seems  as  if  we  might  have,  years  ago,  placed  some  small 
premium  value  on  peas  canned  in  our  state  and  during  the 
passing  years  kept  more  of  our  consumer  cutomers  than  we 
have  at  present.  What  do  you  think?” 

I  feel  the  inquirer  is  right  in  his  contention.  We  see 
cigarette  manufacturers  placing  a  coupon  in  packages, 
the  amount  of  labels  from  packs  required  for  premiums 
worth  while  seems  large,  and  yet  the  ratio  of  redemp¬ 
tion  is  growing  steadily.  A  comparatively  short  time 
ago  I  knew  of  a  coffee  roaster  who  offered  to  send  a 
50  cent  pack  of  cards  to  anyone  sending  the  can  label 
from  several  cans  of  coffee  retailing  at  30  cents  or  more 
a  pound  and  a  small  sum  of  money.  The  amount  of 
redemptions  already  offered  to  the  roaster  has  con¬ 
vinced  him  that  the  plan  helps  retain  customers.  In 
previous  articles  from  time  to  time  I  have  written 
about  the  packers  of  evaporated  milk  who  have  de¬ 
pended  over  a  course  of  years  on  the  good  will  build¬ 
ing  value  of  a  coupon  redemption  plan  and  they  have 
saved  immense  sums  in  advertising  expenditures  and 
still  lead  in  sales  in  markets  they  have  been  working 
for  a  few  years.  On  the  other  hand,  another  evaporated 
milk  packer  familiar  in  every  way  through  another 
department  with  premium  redemptions  has  never  seen 
fit  to  place  a  premium  value  on  his  evaporated  milk  and 
sales  lag  behind  those  of  many  other  milk  companies. 

The  writer  seems  to  have  hit  on  a  plan  having 
immense  possibilities  for  the  building  of  good  will  for 
the  allied  canners  of  a  state  or  section.  At  the  same 
time,  while  this  good  will  was  being  accumulated, 
individual  canners  would  be  establishing  their  factory 
brands  as  they  cannot  be  established  in  any  other  way. 

There  is  no  denying  that  as  long  as  housewives  are 
of  the  temper  they  are  at  present,  they  will  enjoy 
saving  labels  for  articles  of  worth,  no  matter  how 
long  they  may  be  in  securing  sufficient  labels  for  the 
article  they  have  in  mind.  Many  acquire  toilet  articles 
or  Christmas  toys  for  large  families  of  youngsters  who 
would  otherwise  go  without  if  labels  did  not  supply 
them.  The  goods  carrying  redeemable  labels  as  a  rule 
cost  no  more  than  other  goods  of  like  quality  and 
quantity,  the  packers  or  manufacturers  simply  depend 
on  label  redemption  for  advertising,  and  do  not  as  a 
rule  spend  as  much  money  in  other  channels  of  adver¬ 
tising  as  they  would  spend  without  the  permium  fea¬ 
ture  in  connection  with  their  packs. 

If  consumers  enjoy  saving  labels,  if  loyalty  to  brands 
may  be  cultivated  by  means  of  redeemable  labels,  it 
seems  as  if  state  associations  anxious  to  incroaso  con¬ 


sumer  interest  in  goods  packed  in  a  particular  section 
would  seriously  consider  the  probabilities  of  premiums 
working  out  satisfactorily.  State  secretaries  have 
enough  to  do  at  present  with  all  the  crop  reports, 
weekly  and  monthly  bulletins  to  members,  but  after  all, 
the  mechanics  of  coupon  label  redemption  are  com¬ 
paratively  simple  to  install  and  operate.  The  principal 
thing  to  be  settled  at  first  is  the  willingness  of  a  ma¬ 
jority  of  members  to  enter  into  an  agreement  to  back  a 
label  redemption  plan  over  a  period  of  years.  It  will  be 
necessary  for  the  membership  to  select  those  who  are 
financially  responsible,  and  able  as  well  to  stay  with  a 
plan  such  as  suggested  until  it  has  had  a  fair  chance 
to  prove  its  worth.  Say  five  years  and  after  that  the 
personnel  of  the  canners  interested  will  carry  on  with¬ 
out  question.  That  is,  they  will  if  their  experience  is 
like  that  of  the  average  company  or  individual  enter¬ 
ing  into  a  premium  plan  for  accelerating  sales  and 
increasing  profits. 

It  W9uld  appear  the  entire  membership  should 
engage  in  the  plan  as  far  as  they  can.  If  successful 
in  interesting  the  packer  of  a  line  of  several  products 
in  the  plan  you  will  speed  up  the  rate  of  redemption, 
more  housewives  will  become  interested  in  saving 
labels,  one  quality  product  packed  in  a  state  will  sell 
another  totally  dis-similar  product  and  in  a  little  while 
the  canners  of  any  section  or  state  adopting  the  plan 
will  find  their  markets  are  more  easily  retained  and  at 
fairer  prices  than  has  ever  been  the  case  before.  The 
idea  looks  so  good  I’ll  wager  the  first  state  to  adopt 
such  a  plan  will  in  five  years  or  less,  have  competitors 
in  their  logical  markets  wondering  just  what  they  can 
do  to  overcome  the  lead  gained.  If  they  then  go  to 
label  redemption,  the  pioneers  will  have  years  of  ex¬ 
perience  in  working  premiums,  they  will  be  well  forti¬ 
fied  against  inroads  of  competitors. 

It  is  not  necessary  that  each  canner  engage  in  oper¬ 
ating  a  premium  department  nor  even  desirable.  Not 
if  you  can  persuade  a  sufficient  number  of  others  to 
work  with  you.  Let  twenty  canners  in  Wisconsin  agree 
to  place  a  label  value  on  their  cans ;  let  a  comprehensive 
label  book  be  distributed  to  consumers  in  leading  mar¬ 
kets  for  the  pack  of  Wisconsin ;  pack  a  dealers’  coupon 
as  well,  and  Wisconsin  will  be  well  on  the  road  to 
controlling  markets  in  the  manner  they  wish.  The 
consideration  and  adoption  of  a  dealers  case  coupon  is 
important.  You  look  for  dealer  co-operation,  you  want 
it  as  often  as  it  can  be  secured,  you  are  not  always  able 
to  have  a  representative  on  the  job  when  a  case  of  your 
goods  is  unpacked  to  be  placed  on  the  dealer’s  shelves. 
Nothing  can  go  as  far  as  the  dealers  case  coupon  in 
cementing  dealer  good  will,  nothing  will  do  quite  as 
much  as  the  knowledge  on  the  part  of  a  head  clerk  in 
a  good  size  grocery  store  that  if  he  packs  out  seven 
cases  of  Blank’s  peas  he  will  be  able  to  put  away  seven 
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dealers’  coupons  against  the  time  he  will  want  to  get 
that  golf  bag  for  early  Sunday  mornings,  later  in  the 
year. 

As  we  have  pointed  out  before,  the  beauty  of  coupon 
redemption  is  that  the  rate  of  redemption  varies 
slightly,  the  posted  coupon  house  will  tell  you  within 
the  fraction  of  one  per  cent  the  amount  of  labels  you 
will  redeem  yearly  as  your  plan  becomes  known  and 
gets  to  working.  Thus  expense  can  be  pretty  well 
budgeted  in  advance,  money  provided  for  premiums 
when  prices  are  being  made  yearly.  Best  of  all,  let  a 
premium  plan  become  established  in  any  market  and 
another  necessity  for  paring  prices  will  be  removed. 
The  bane  of  the  canner’s  existence  today,  as  you  know, 
is  the  smaller  canner  and  the  sharp  operator  who  are 
always  driving  prices  down,  down  until  the  bottom  has 
been  reached  and  knocked  out  of  the  market.  Canners 
need  more  than  ever  an  excuse,  a  logical  one  for  stiffen¬ 
ing  backbones  when  a  buyer  asks  them  to  shade  prices. 
Limited  stocks  won’t  do  it,  losses  won’t  do  rt,  or  at 
least  they  will  do  little  toward  it,  advertising  schedules 
if  long  enough  established  and  heavy  enough  will  do 
much  toward  stabilizing  prices,  but  a  consumer  de¬ 
mand  for  coupon  labeled  goods  will  pass  them  all  in 
holding  customers,  wholesale  and  retail  as  well  as 
consumers  when  prices  are  being  slaughtered  by 
competitors. 

Everything  I  have  written  for  the  canners  of  a  state 
as  a  whole  applies  equally  well  to  the  individual  canner 


who  is  willing  to  plan  ahead  for  several  years.  Every¬ 
thing  I  have  written  about  the  plan  will  bear  the  weight 
of  investigation  and  checking  by  those  anxious  to 
stabilize  markets  and  increase  consumer  acceptance. 
The  cost  of  coupon  label  redemption  need  not  be  exces¬ 
sive  and  in  fact  should  not  be.  Whatever  you  spend 
you  know  is  on  account  of  sales  already  made  and 
that  is  something  you  can  not  say  when  entering  into 
a  campaign  of  local  newspaper  or  radio  advertising. 
If  an  association  does  not  wish  to  commit  itself  to  an 
extensive  plan  for  popularizing  canned  foods  by  means 
of  a  joint  campaign  of  coupon  advertising  let  them 
settle  on  a  single  premium  to  be  given  for  the  return 
of  a  stated  number  of  labels  from  products  packed  in 
the  state  by  canners  co-operating.  Let  them  agree  on 
the  promotion  of  the  plan  by  each  interested  member 
in  a  mutually  agreed  manner.  Let  the  expense  borne 
by  each  be  in  ratio  to  their  total  pack  to  the  whole ;  let 
the  cost  of  redemption  itself  lodge  against  the  canners 
whose  goods  are  bought  and  the  labels  redeemed  there¬ 
from.  Nothing  could  be  fairer,  few  other  plans  for  the 
inexpensive  merchandising  of  canned  foods  offer  so 
many  possibilities  for  the  stable  expansion  and  reten¬ 
tion  of  sales.  Any  canner  interested  may  write  this 
column  for  specific  advice  in  connection  with  their 
individual  problems  in  establishing  a  label  redemption 
plan.  We’ll  answer  privately  and  as  soon  as  possible. 
Remember,  this  is  your  column,  use  it!  Any  obliga¬ 
tion  ?  Certainly  not  I 


#  Can  be  installed 
on  any  viner.  Every¬ 
thing  needed  for  a 
complete  installa¬ 
tion  is  furnished. 


The  Feeder  That  Saves  Peas 

Improves  Quality  —  Decreases  Breakage 
Increases  the  Capacity  of  the  Viner 

iik  DbifubiubA .  < 


■JAMACHEK  Viner  Feeders  with  Distri- 
^  ”  butors  are  the  only  feeders  equipped 
with  a  distributor  that  separates  the  large 
forhsFui  of  vines,  thus  feeding  the  viner  more 
uniformly.  Steady,  even  feeding  is  essential 
for  best  results  from  any  viner. 

Th  is  steady,  even  feeding  is  very  important 
and  consequently  over  Three  Thousand 
Hamachek  Ideal  Viner  Feeders  with  Distri¬ 
butors  have  been  manufactured  and  sold. 


FRANK  HAMACHEK  IVIACHINE  CO. 

It  fMii  m  t  in  e  r  s  of  V'rner.v,  V  tner  Feeders,  Ensilage  Distributors  and  Chain  Adjusters 
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GRAMS  of  INTEREST 


CAPTAIN  WILLIAM  H.  TYLER,  President,  Tyler  &  Simp¬ 
son  Company,  Fort  Worth,  Texas,  was  unanimously 
elected  President  of  National- American  Wholesale 
Grocers  Association  by  the  1937  Annual  Convention 
of  the  Association.  Captain  Tyler  is  the  first  President 
of  National- American  from  the  southwest,  and  he  suc¬ 
ceeds  Mr.  Thomas  B.  Terry,  President,  Evans-Terry 
Company,  Laurel,  Mississippi,  the  first  President  of 
the  Association  from  the  middle  south.  Both  Messrs. 
Tyler  and  Terry  were  among  the  leaders  of  the  former 
American  Wholesale  Grocers  Association  in  forming 
National- American  Wholesale  Grocers  Association  in 
1933,  immediately  after  the  enactment  of  National  In¬ 
dustrial  Recovery  Act.  Captain  Tyler  has  just  served 
as  President  of  the  Texas  Wholesale  Grocers 
Association. 

• 

THE  ANNUAL  MEETING  of  the  Canners  League  of  Cali¬ 
fornia  is  to  be  held  at  the  Hotel  Del  Monte,  Del  Monte, 
California,  March  4th,  5th  and  6th,  it  is  announced  by 
the  Board  of  Directors. 

• 

TENNESSEE-KENTUCKY  CANNERS  ASSOCIATION  will 
hold  their  annual  meeting  February  15th  and  16th,  at 
the  Andrew  Johnson  Hotel,  Knoxville,  Tennessee,  in¬ 
stead  of  February  3rd  and  4th,  as  originally  scheduled. 

• 

HOLLOWAY  CANNING  COMPANY,  Fort  Pierce,  Florida, 
is  adding  equipment  for  the  packing  of  grapefruit  and 
juice.  Heretofore  the  company  packed  only  tomatoes 
and  beans. 

• 

FORT  MYERS  CANNING  COMPANY,  Fort  Myers,  Florida, 
have  completed  their  mid-winter  tomato  pack  of  12,000 
cases. 

• 

DR.  A.  w.  BITTING,  whose  research  work  in  the  can¬ 
ning  industry  is  so  well  known  to  canners  throughout 
the  country,  has  been  made  chief  of  foods,  beverages 
and  agricultural  exhibits  for  the  Golden  Gate  Inter¬ 
national  Exposition  to  be  held  at  San  Francisco  in 
1939.  That  these  will  be  on  an  exceptionally  high 
plane  is  thus  assured. 

• 

CONSOLIDATED  AIR  CONDITIONING  CORPORATION,  114 
E.  32nd  street.  New  York  City,  have  recently  published 
a  booklet  entitled  “Consolidated  Odor  Adsorbers  in  Air 
Conditioning”,  which  covers  the  question  of  cost  of 
operating  an  air  conditioning  system.  Readers  in¬ 
terested  in  the  subject  may  obtain  a  copy  by  addressing 
the  company  as  above. 

• 

HARVEY  H.  LiNNiNGER,  who  Operates  the  Iron  Ridge 
(Wis.)  Canning  Company,  has  bought  the  River  View 
Canning  Company  at  Markesan,  Wisconsin,  and  will 
operate  it  with  its  present  management  the  coming 
season. 


FISH  ON  RADIO — On  Saturday  afternoon,  February 
13th,  the  United  States  Department  of  Commerce  will 
present  a  program  devoted  to  the  fisheries  industry. 
The  program  will  be  broadcast  over  the  Columbia 
Broadcasting  System  in  a  nation-wide  hookup  from 
3:30  to  4:00  o’clock.  Eastern  Standard  Time,  and  is 
one  of  a  series  on  “The  Story  of  Industry”  presented 
by  the  Department  of  Commerce  each  Saturday  after¬ 
noon  at  this  hour.  Harry  R.  Daniel,  of  the  Department 
of  Commerce,  will  tell  the  story  of  the  beginning  and 
development  of  the  fisheries  industry,  speaking  direct 
from  Washington.  The  talk  will  last  about  eleven 
minutes  and  will  endeavor  to  present  the  human 
dramas  lying  back  of  this  industry,  touching  briefly 
upon  the  more  recent  developments,  and  their  effect 
upon  the  lives  of  the  ultimate  consumer.  The  material 
for  the  talk  is  supplied  both  by  members  of  the  industry 
and  by  the  Bureau  of  Fisheries  of  the  Department  of 
Commerce.  Musical  numbers  on  the  program  will  be 
supplied  by  Emery  Deutsch  and  his  orchestra,  broad¬ 
cast  from  New  York. 

• 

SQUIRE  DINGEE  COMPANY  has  taken  up  its  option  on 
the  salting  station  operated  last  season  at  Columbia, 
Mississippi.  The  station  was  formerly  owned  by  Bud- 
long  Pickle  Company,  Chicago. 

THE  SAN  FRANCISCO  CHAMBER  OF  COMMERCE,  through 
its  Board  of  Directors,  has  gone  on  record  as  approving 
the  reciprocal  trade  agreements  with  foreign  countries. 
It  points  out  that  San  Francisco,  as  a  great  world  port, 
depends  for  its  well  being  on  commerce,  and  holds  that 
its  development  will  not  be  realized  under  a  high  tariff 
policy.  California  canners  in  general  seem  of  this 
opinion. 

• 

NIAGARA  FALLS  WIRE  STITCHERS,  INC.,  waS  one  of  the 
new  firms  to  exhibit  at  Chicago,  showing  machines  for 
stitching  fibre  and  corrugated  shipping  containers. 
F.  C.  Crofts,  Sales  Manager  for  the  new  firm  organized 
last  fall,  was  much  impressed  with  the  interest  shown 
in  their  exhibit. 

• 

PRESTON  MCKINNEY,  Vice-President  and  Secretary  of 
the  Canners  League  of  California,  with  headquarters 
at  San  Francisco,  returned  home  February  1st  from  a 
trip  which  took  him  around  the  world,  accompanied 
by  Mrs.  McKinney. 

• 

ROGERS  BROTHERS  SEED  COMPANY  have  issued  their 
new  1937  seed  catalog.  Of  a  handy  pocket  size  (4x9 
inches)  it  is  profusely  illustrated,  lists  and  describes 
the  various  varieties  of  peas,  beans  and  corn.  Canning 
varieties  are  so  marked,  making  for  easy  reference. 
Watch  for  your  copy. 
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“THE  HOUSE  OF  ROBINS” 


Robins  Spray  Spinach  Washer  and  Scalder  Robins  Circle  Steam  Hoist 


All  Equipment  Shown  on  This  Page  Manufactured  by 

A.  K.  ROBINS  &  CO.,  INC.,  Baltimore,  Md. 

Write  for  Catalog 

Have  you  seen  the  New  Ayars  Universal  Tomato  and  Cut  Bean  Filler?  Write  us  in 
regard  your  requirements  of  Chisholm-Ryder  pea  and  lima  bean  viners  and  stringless 
bean  graders. 
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ASSOCIATED  SEED  GROWERS,  INC.,  New  Haven,  Con¬ 
necticut,  have  just  issued  the  second  edition  of  their 
Descriptive  Catalogue  of  Vegetables  for  Canners.  It 
is  prepared  specially  for  the  canner  and,  therefore, 
saves  him  reading  through  lists  of  varieties  unsuitable 
for  canning.  It  is  primarily  a  book  of  reference  rather 
than  a  sales  instrument.  This  new  catalogue  differs 
from  the  previous  edition  in  that  there  are  more  and 
better  illustrations ;  the  lists  of  varieties  are  extended 
to  take  in  new  developments  and  to  meet  the  needs  of 
some  packers  who  wish  to  have  reference  to  varieties 
suitable  for  freezing.  Disease  resistance  is  the  canner’s 
most  effective  method  of  meeting  the  spreading 
menace  of  wilts  and  blights.  New  varieties  of  peas, 
beans,  corn,  tomatoes  and  other  vegetables  which  have 
been  bred  for  resistance  combined  with  high  canning 
quality  are,  therefore,  included. 

• 

H.  M.  RUFF  &  SON,  in  Order  to  better  handle  an  ap¬ 
proximate  100  per  cent  business  increase,  have  moved 
into  new  sales  offices  in  the  Haines  Building,  Duke  and 
Market  Streets,  York,  Pennsylvania. 

• 

UTAH  CANNERS  ASSOCIATION,  in  Annual  Meeting,  at 
Ogden,  elected  Frank  A.  Jugler,  Utah  Fish  Canning 
Company,  Ogden,  President;  Alvin  R.  Ross,  Woods 
Cross  Canning  Company,  Woods  Cross,  Vice-President ; 
H.  W.  Jacobs,  H.  W.  Jacobs  Canning  Company,  Provo, 
Secretary,  and  E.  R.  Blackington,  Royal  Canning  Cor¬ 
poration,  Ogden,  Treasurer. 

• 

FIRE  DESTROYED  the  Canning  plant  at  Farmington, 
Arkansas,  owned  by  Morton  &  Company,  on  January 
20th.  About  half  the  estimated  damage  of  $25,000  was 
covered  by  insurance. 

• 

ONE  HUNDRED  PAGES  of  illustrations  and  descriptions 
of  all  the  various  seed  grown  by  D.  Landreth  Seed 
Company,  Bristol,  Pennsylvania,  comprise  their  new 
1937  Garden  Annual,  just  off  the  press.  All  of  the 
best  and  most  called  for  varieties  are  listed  and  accur¬ 
ately  described  for  instant  identification  and  selection. 

• 

CONSOLIDATED  GUIDE  CORPORATION,  153  North  Michi¬ 
gan  Avenue,  Chicago,  has  issued  a  “Co-ordinated  Rate 
Guide”  giving  comparative  rail,  truck,  express  and 
parcel  post  shipping  rates  which  should  prove  valuable 
to  traffic  men. 

• 

THREE  QUALITY  SEPARATION  of  peas  is  very  clearly 
explained  in  a  new  bulletin  issued  by  Hansen  Canning 
Machinery  Corporation,  Cedarburg,  Wisconsn. 

• 

AT  A  LUNCHEON  and  sales  meeting  of  representatives 
from  coast  to  coast,  held  in  the  Red  Lacquer  Room  of 
the  Palmer  House,  Chicago,  during  the  National  Can¬ 
ners  Convention,  Colonel  Albanus  Phillips,  President 
of  the  Phillips  Packing  Company,  Cambridge,  Mary¬ 
land,  announced  a  new  “Double  Profit  Sales  Plan  for 
1937”,  coupled  with  news  of  an  extensive  and  aggres¬ 
sive  radio,  national  magazine  and  newspaper  advertis¬ 
ing  campaign.  Providing  a  profitable  new  angle  to 
modern  merchandising,  the  Phillips  Plan  is  designed 
to  insure  an  actual  double  profit  for  all  distributors — 
an  extra  profit  when  they  buy  in  addition  to  the  regular 


profit  when  they  sell.  The  new  1937  advertising  cam¬ 
paign  will  feature  George  Rector,  world  famous 
authority  on  food,  in  a  special  program  three  after¬ 
noons  of  each  week  over  thirty-one  stations  of  the 
Columbia  network;  a  series  of  full  color  pages  in  na¬ 
tional  magazines  and  advertising  in  newspapers.  At 
the  meeting  which  was  attended  by  more  than  200 
representatives,  the  most  enthusiastic  interest  was 
manifested  in  the  above  announcement.  The  luncheon 
was  served  under  the  personal  direction  of  George 
Rector,  formerly  of  Rector’s,  New  York,  who  is  now 
master  chef  of  the  Phillips  Southern  kitchens.  The 
menu  was  composed  entirely  of  Phillips  Delicious  prod- 
ducts,  including  the  new  Phillips  Delicious  Oyster  Soup 
just  added  this  past  month  to  the  line  of  eighteen 
Southern  Soups  packed  by  the  company. 

• 

INDIANA  CANNERS  AND  FIELDMEN 
CONFERENCE 

Purdue  University,  West  Lafayette,  Indiana 
February  9  and  10,  1937 
TUESDAY,  FEBRUARY  9,  1 :00  P.  M. 

Canners*  Program 
Faculty  Lounge — Union  Bldg. 

1:00-5:00  P.  M. 

Farmer,  County  Agricultural  Agent  and  Canner  Co¬ 
operation.  Warren  O’Hara,  County  Agent,  Hancock 
County. 

Efficient  Factory  Management.  Frank  Hockema. 

Picking  Schools  and  a  State  Picking  Contest.  Ros- 
coe  Fraser  and  J.  E.  Dickerson. 

What  a  Canned  Tomato  Survey  Showed  About  Indi¬ 
ana  Quality.  F.  C.  Gaylord. 

Exhibit  of  1000  cans  tomatoes  bought  on  open  mar¬ 
ket  at  retail  with  grade  and  price  paid  for  same. 

WEDNESDAY,  FEBRUARY  10 
Raw  Products  Conference 
Fowler  Hall 

For  Canners,  Fieldmen,  Club  Members  and 
Progressive  Growers 
10:00  A.  M.  sharp. 

Modern  Trends  in  Cannery  Tomato  Production  in 
Ohio.  Dr.  H.  D.  Brown,  Ohio  State  University. 

Producing  Disease  Resistant  Strains  of  Canning 
Varieties.  Dr.  Mahoney,  Michigan  State  Agricultural 
College. 

1:00  P.  M.  sharp. 

Available  Supply  of  Manure  —  Then  and  Now. 
Frank  King,  Chief  Animal  Husbandry  Department. 

The  Nitrogen  Cycle  in  the  Soil.  Dr.  A.  L.  Whiting, 
Urbana,  Illinois. 

Commercial  Fertilizers  in  Relation  to  Soil  Fertility. 
Dr.  S.  F.  Thornton. 

Plant  Defoliation  —  Its  Relation  to  Disease  and 
Available  Plant  Foods.  Dr.  R.  W.  Samson. 

6:00  P.  M. 

Annual  Dinner — Sons  of  Soil.  U.  S.  “Won”  Club 
Results  in  1936  and  Program  for  1937.  Roscoe  Fraser. 

Presentation  of  Medals. 

Conferring  of  Degrees. 
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PHILLIPS  CAN  COMPANY 

.^anufaciurers  of  Packers  Saniiary  Gam 


. .  division  of  ike  . . 

PHILLIPS  PACKING  COMPANY,  Inc. 

Packers  of  T^killips  Delicious  Qualiiif  Canned  ^oot)s 

CAMBRIDGE  •  MARYLAND,  U.S.A. 


The  Kyler  LABELER  and  BOXER 


For  economical,  high  quality  production,  KYLER  LABELING 
and  BOXING  MACHINES  are  without  equal.  Their  initial 
low  cost,  dependable  operation  and  freedom  from  repairs  make 
them  the  most  profitable  machines  of  this  type  ever  built. 
KYLER  LABELING  and  BOXING  MACHINES  embody 
time-tried  and  proved  principles  of  construction  throughout, 
with  working  parts  that  are  strong,  simple  and  accurate. 


Westminster  Machine  Works,  Westminster,  Md.,  u.  s.  a. 


Domestic  Distributors — A.  K.  Robins  A  Company,  Inc.,  Baltimore,  Md. ;  Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. ;  J.  L.  Ferguson  Company,  Joiiet, 
Illinois ;  Berlin  Chapman  Company,  Berlin,  Wisconsin;  Bellingham  Chain  &  Forge  Co.,  South  Bellingham,  Wash.;  Emmons  &  Gallagher,  Oakland, 
California.  Canadian  Distributor — ^The  Brown  Boggs  Foundry  &  Machine  Co.,  Ltd.,  Hamilton,  Canada.  Atriiers  de  Construction  E.  Lecluyse,  S.  A., 
Antwerp.  Belgium  Manufacturers  for  Continental  Europe. 


QUALITY  SEED  PEAS 

Our  strains  of  your  favorite  pea  varieties  are  unexcelled  in  evenness  of  ma¬ 
turity,  yield  cuid  canning  quality.  They  are  the  result  of  Ccu*eful  breeding 
followed  by  vigilant  supervision  of  crop  production. 

Dependable?  --  always! 

Gallatin  Valley  Seed  Company 

BOZEMAN,  MONTANA 

Seed  Peas  for  Canning  and  Freezing 
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USERS  of  cans  and  me 


PACKERS  CANS 

Plain  *  Inside  Enameled  *  Lithographed 


BEER  CANS 
Plain  and 
Crown  Top 


DRy  PACKAGE  CANS 
Plain  and 
Lithographed 

OIL  and  GREASE  CANS  SPECIALTIES 


metal  packages  will 
find  this  company  prepared  to  render  com¬ 
plete  and  helpful  service.  It  is  independent 
of  all  other  manufacturers  in  this  field  and 
has  behind  it  the  resources  and  laboratory 
facilities  of  one  of  the  largest  business 
institutions  among  the  industries  of  this 
country. 

This  background  and  long  experience  in 
packaging  is  now  available  to  canners.  A 
Crown  Can  Representative  will  gladly  ex¬ 
plain  the  many  advantages  this  service  offers. 


This  new,  modern 
plant  is  equipped 
with  the  latest  and 
most  efficient  ma¬ 
chinery.  It  provides 
unsurpassed  pro¬ 
duction  facilities. 


Packers  Cans  for  1937  sold  f.o.b.  Philadelphia,  Baltimore,  Houston  and  other  selected  points. 


February  8, 1937 
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THE  MARKETS 

IN  LEADING  CANNED  FCX)DS  CENTERS 


WEEKLY  REVIEW 

Confidence  in  Spots  and  Buying  Liberal  —  Price  Movement 
Must  Be  Upwards — Futures  Present  Too  Many  Problems  For 
Any  Canner  To  Risk 

The  market — it  is  pretty  generally  admitted 
that  upon  their  return  to  business  from  the  con¬ 
vention,  buyers,  brokers  and  sellers  felt  confident 
about  the  spot  canned  foods  market  and  its  outlook. 
There  is  no  speculation  about  the  shortages  in  staple 
canned  foods,  and  in  fact  of  all  manner  of  canned  foods. 
They  are  known.  And  they  all  realize  that  the  next  five 
months,  in  particular,  are  the  months  of  heaviest  de¬ 
mand  for  such  goods.  So  it  is  not  surprising  that  many 
report  liberal  buying,  and  no  weakness  in  any  prices. 
There  are  but  a  few  figure  changes  to  make  in  the 
“Canned  Food  Prices”  pages  this  week.  This  cannot 
be  expected  to  continue  long,  and  next  week  will  prob¬ 
ably  see  many  changes,  and  all  in  an  upward  direction. 
If  the  canners  were  live-wire  salesmen  prices  would  be 
popping  now.  But  the  old  law  of  supply  and  demand 
will  do  the  trick,  as  the  goods  dwindle  in  supply. 

If  the  spots  you  own  are  really  worth  while  goods 
we  can  tell  you  that  the  market  is  hungry  for  them, 
and  will  pay  you  a  premium,  above  present  prices  for 
them,  if  you  ask  it.  So  we  can  leave  the  entire  spot 
market  with  the  confidence  that  any  change  in  price 
will  be  upwards,  and  that  all  stocks  will  have  dis¬ 
appeared  before  new  goods  can  be  produced,  anywhere. 
Of  course  if  you  get  restless,  and  anxious  to  sell,  you 
will  find  a  very  diffident  buyer:  “I  really  don’t  need 
any  goods,  but  if  you  are  anxious  to  sell  I’ll  take  the 
goods,  but  of  course  at  a  reduction,  say  5  cents  less 
per  doz.”  Don’t  expect  the  buyers  to  walk  up  and  hand 
you  an  advance  in  price.  You  must  put  your  price  on 
the  goods,  and  stand  for  it,  refusing  anything  less. 
They  want  them,  and  want  them  badly,  and  they  will 
take  every  case  in  existence  today. 

FUTURES — Futures  are  the  worrying  thing  now. 
It  is  said  that  the  northwest  has  opened  future  pea  and 
bean  prices  at  last  year’s  levels ;  and  yet  the  same  re¬ 
port  says  that  the  salmon  canners  see  that  it  will  cost 
15  cents  per  doz.  more  to  pack  salmon  than  it  did  in 
1936.  And  it  is  going  to  cost  every  one  of  you  more  to 
pack  goods  in  1937  than  it  ever  did.  By  the  time  you 
get  done  wrestling  with  labor,  and  paying  the  mounting 
prices  demanded  by  growers,  you’ll  know  you  have 
been  through  a  turmoil.  Read  in  the  California  market 


what  the  tomato  growers  of  that  state  are  demanding, 
and  take  warning. 

We  note  that  some  brokers,  posing  as  friends  of  the 
canners,  are  trying  to  pry  open  the  futures  market, 
and  at  old  rates.  That  is  not  a  friendly  act;  just  the 
reverse.  For  the  sensible  man  futures  are  entirely  too 
dangerous  to  touch  at  any  price.  Wait  until  you  see 
how  this  strike  and  flood  and  unusual  weather  come 
out  before  committing  yourself.  In  the  cleaned  up  con¬ 
dition  of  spots,  that  is  considering  the  fact  that  the 
1937  packs  will  come  upon  absolutely  bare  markets, 
spots  next  fall  are  bound  to  be  worth  more  than  any 
futures  sold  today.  Put  that  in  you  memo  book. 

The  event  of  the  week,  of  course,  has  been  the  final 
settlement  of  the  diasterous  shipping  strike  on  the 
coast,  and  presumably  elsewhere.  Just  why  our  form 
of  government  should  permit  a  well  organized  small 
minority  to  force  a  loss  estimated  at  one  billion  dollars 
on  business  and  industry,  and  on  the  people  who  have 
no  interest  in  the  dispute,  is  one  of  those  things  diffi¬ 
cult  to  understand.  When  the  Governor  of  a  state 
used  to  mean  just  that,  and  politics  were  not  the  all 
important  and  dominant  feature,  such  governors  recog¬ 
nized  the  rights  of  all  the  people,  and  quickly  sup¬ 
pressed  such  lawlessness.  If  the  governors  on  the  coast 
had  had  even  a  trace  of  “guts”  this  lawlessness  would 
have  been  ended  in  less  than  a  day. 

The  important  thing,  however,  is  that  the  vast 
stores  of  canned  foods,  and  other  merchandise  held  in 
all  ports  of  the  Pacific,  and  all  shipping  are  now  able 
to  move  again,  though  it  will  be  some  weeks  before 
complete  normalcy  can  be  expected.  And  it  is  about 
time,  as  stocks  of  many  canned  foods,  salmon,  etc., 
have  worked  down  to  almost  exhaustion  on  the  At¬ 
lantic  seaboard.  Speculation  is  now  rife  as  to  the 
effect  upon  the  market  of  the  loss  of  sales  during  this 
trouble,  but  it  is  generally  believed  that  there  will  be 
more  benefit  than  detriment  due  to  the  hold  up.  The 
fact  that  shippers  anticipated  the  tie-up,  and  that  con¬ 
sumption  of  canned  foods  had  been  so  heavy  up  to 
the  time  of  the  strike  as  to  leave  but  a  trace  of  supplies 
on  hand,  makes  this  view  very  plausable.  Retail  supply 
bases  have  been  exhausted,  and  it  will  take  more  goods 
than  have  been  held  up,  or  are  now  on  hand  in  canners’ 
hands,  to  supply  this  deficiency;  and  there  is  ample 
time  as  yet  to  dispose  of  all  stocks  before  new  packs 
can  be  made  ready. 

The  strikers  in  the  auto  industry  continue  to  do  as 
they  please,  in  defiance  of  the  courts  and  all  else,  and 
this  always  fine  business  and  big  boone  to  commerce 
is  absent,  and  may  continue  absent  as  long  as  our  poll- 
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ticians  give  ear  only  to  the  10%  organized  minority 
and  forget  the  90%  workers  in  the  auto  industry  who 
are  anxious  to  continue  earning  wages,  and  spending 
them,  and  to  say  nothing  of  the  balance  of  our  people. 
It  is  hoped  this  strike  will  quickly  subside. 

• 

NEW  YORK  MARKET 

By  “New  York  Stater” 

Special  Correspondent  of  ‘*The  Canninff  Trade" 

Spots  in  Demand — Some  Interest  in  Futures — Dating  Law 
Proposed  in  State  Legislature — ^Tomatoes  Strong — ^Trial  Bal¬ 
loons  on  Future  Pea  Prices — Corn  Unchanged — Needed 
Salmon  Released — More  Interest  in  Crape  Fruit — Hoping  for 
Early  Shipments  of  Fruits 

New  York,  February  5,  1937. 

HE  SITUATION  —  With  canners,  brokers,  and 
buyers  getting  back  to  their  normal  routines,  after 
a  hectic  convention  week  in  Chicago,  the  canned 
foods  market  is  beginning  to  shape  up  a  little  more 
definitely  for  the  first  quarter.  Spots  are  in  demand, 
and  while  futures  are  not  commanding  excessive  in¬ 
terest,  a  little  tentative  business  in  peas  and  corn  is 
reported  already  on  the  books.  With  normal  shipping 
from  the  West  Coast  due  in  the  immediate  future,  in¬ 
terest  in  California  fruits  and  vegetables,  as  well  as  in 
salmon,  is  on  the  increase.  The  general  situation  is 
good. 

THE  OUTLOOK — Buyers  demonstrated  at  the  Chi¬ 
cago  meetings  that  they  have  taken  very  much  to  heart 
the  bearish  predictions  concerning  canning  crop  acre¬ 
age  this  year,  and  the  amount  of  forward  business 
booked  was  disappointing  to  some  sellers.  A  number 
of  jobbers,  remembering  experiences  of  recent  years 
and  the  old  adage  concerning  the  many  a  slip  betwixt 
the  cup  and  the  lip,  have  made  some  tentative  commit¬ 
ments  on  futures.  The  outlook  favors  a  continued  good 
movement  on  spots,  with  possible  cleanup  of  carryover 
stocks  of  many  items  froih  first  hands  by  April  1,  clear¬ 
ing  the  decks  for  1937  packing  operations. 

“CRACKPOT”  LEGISLATION— Canners  and  dis¬ 
tributors  in  New  York  State  are  very  much  up  in  the 
air  over  a  bill  now  before  the  State  Senate  proposing 
that  every  can  or  jar  containing  hermetically  sealed 
canned  or  preserved  fruit,  vegetables,  or  other  foods, 
bear  a  statement  indicating  the  month  and  year  in 
which  such  fruit,  etc.,  was  canned  or  packed.  The  bill. 
Senate  Int.  309,  is  the  handiwork  of  State  Senator 
Stephen  J.  Wojtkowiak  of  Buffalo  and  is  another  ex¬ 
ample  of  the  general  lack  of  knowledge  regarding  the 
keeping  qualities  of  canned  foods.  Steps  are  being 
taken  by  the  trade  in  this  State  to  actively  oppose  the 
measure,  which  would  seriously  disrupt  trade  in  canned 
foods  within  the  State,  and  affect  likewise  canned 
foods  bought  outside  of  New  York  for  distribution 
within  the  Empire  State. 

TOMATOES — The  spot  situation  continues  to  show 
firmness,  and  a  fair  day-to-day  movement  into  dis¬ 
tributing  channels  from  southern  canneries  is  reported. 
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The  situation  is  also  firm  in  the  midwest,  and  Cali¬ 
fornia  canners  are  looking  for  a  better  movement  with 
the  resumption  of  shipping  operations.  Some  concern 
is  expressed  in  the  trade  regarding  the  rate  of  con¬ 
sumption  of  canned  tomato  juice,  and  some  price 
cutting  is  rumored  to  be  in  progress. 

PEAS  —  The  trial  balloons  sent  up  during  the 
progress  of  the  Chicago  conventions,  in  the  shape  of 
tentative  opening  prices  on  1937  packs,  have  demon¬ 
strated  that  the  wind  is  blowing — but  not  in  the  direc¬ 
tion  canners  had  hoped.  Wisconsin  packers  quoted 
tentatively  on  the  basis  of  90  cents  for  standard  five 
sieves,  with  4  sieve  at  $1.00  even,  but  failed  to  attract 
much  buying  attention.  Northwestern  canners  this 
week  named  opening  prices  on  the  basis  of  1936  open¬ 
ing,  but  buying  interest  as  yet  has  not  developed  in 
any  substantial  volume.  Southern  peas  are  quiet  and 
unchanged  on  spot,  with  the  market  on  midwest  packs 
tending  to  the  easy  side,  notably  on  the  higher  grades, 
although  standards  are  reported  to  have  moved  in  a 
fair  way  at  90  cents. 

CORN — The  market  for  spot  corn  is  quoted  at  921/0 
cents  and  upwards  in  the  midwest,  with  southern  can¬ 
ners  still  quoting  standards  at  85  cents  and  upwards 
at  the  cannery.  Fancy  corn  is  generally  held  at  $1.15 
to  $1.25,  according  to  brand  and  packer,  with  an 
occasional  offering  at  $1.10.  Futures  are  not  as  yet 
commanding  much  attention,  although  a  number  of 
canners  have  named  tentative  prices  for  the  1937  pack. 

SALMON — ^With  the  Lenten  season  in  the  offing,  the 
release  of  tied-up  stocks  in  Seattle  “through  the 
courtesy  of  the  longshoremen’s  union”,  promises  to 
make  available  needed  replacement  stocks  in  eastern 
markets.  Prices  hold  firm  at  recently  quoted  levels, 
and  a  good  movement  is  looked  for  during  the  current 
month. 

GRAPEFRUIT — ^With  Federal  crop  reporting  ser¬ 
vices  noting  substantial  reductions  in  expected  citrus 
crop  totals  this  year,  due  to  freezing  weather  on  the 
West  Coast,  interest  in  the  canned  product  is  on  the 
upturn.  Florida  canners  are  quoting  the  market  firmer 
at  65  cents  for  unsweetened  juice  and  671/2  cents  for 
the  sweetened,  both  in  No.  2  tins,  with  fancy  sections, 
2s,  held  at  821/2  to  90  cents,  all  prices  f.  o.  b.  Tampa. 
There  has  been  considerable  buying  at  these  prices, 
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following  reports  from  usually  well-posted  sources  in¬ 
dicating  the  likelihood  of  further  increases. 

CALIFORNIA  FRUITS — Expected  resumption  of 
canned  fruit  shipments  from  California  is  centering 
market  attention  on  the  fruit  situation,  and  consider¬ 
able  new  business  is  now  in  the  making.  Pears  are 
showing  weakness,  reflecting  current  larger  holdings, 
but  with  this  single  exception  the  inventory  position 
of  West  Coast  canners  is  currently  more  favorable  than 
was  the  case  a  year  ago  at  this  time.  With  export  de¬ 
mand  picking  up,  notably  from  the  U.  K.,  the  outlook 
for  continued  firm  prices  on  peaches,  apricots,  cherries, 
and  other  fruits  for  domestic  shipment  during  the  re¬ 
mainder  of  the  current  season  appears  excellent. 

• 

CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  "The  Canning  Trade'* 

Chicago  Convention  a  Success,  Both  to  Food  Canners  and 
Machinery  Manufacturers;  Recording  Heaviest  Volume  of  Sales 
in  the  History  of  the  Canning  Industry — Tomatoes,  Corn  and 

Peas  in  Good  Demand,  Prices  Firm — Approaching  Lent 
Boosting  the  Fish  Line — The  Old  Timer 

Chicago,  Ill.,  February  5, 1937. 

HE  CONVENTION  —  The  consensus  of  opinion 
seems  to  be  that  it  was  a  very  successful  meeting. 
The  Secretary  of  The  Canning  Machinery  &  Supply 
Association  is  reported  to  have  said  that  total  sales 
by  the  exhibitors  were  $2,500,000.00  and  that  this 
represented  the  largest  total  in  the  history  of  the 
canning  industry  and  was  approximately  $1,000,000 
above  the  1929  total. 

Brokers  reported  a  nice  volume  also  booked  during 
the  Convention  but  chiefly  on  spots.  While  there  was 
considerable  talk  about  futures,  only  tentative  orders 
were  entered.  Very  few  canners  named  prices  on  1937 
packing  as  they  were  fearful  the  coming  season’s  cost 
would  be  quite  high  and  they  figured  the  trade  at  large 
would  not  be  willing  to  pay  substantial  advances. 

As  has  been  the  case  for  the  past  number  of  years, 
considerable  talk  went  around  about  changing  the  Con¬ 
vention  to  other  cities.  It  was  the  thought  that  such 
a  move  would  be  an  error  because  everyone  had  be¬ 
come  so  accustomed  to  Chicago.  There  was  some 
gossip  about  the  brokers,  grocery  manufacturers  and 
sales  department  of  the  canners,'  holding  their  conven¬ 
tions  next  year  earlier  than  the  Canning  Machinery 
Association,  and  the  production  department  of  the  can¬ 
ners — thus  permitting  the  former  to  come  in  a  little 
earlier,  get  through  their  work  and  move  out  before 
the  latter  came  on  the  scene.  Something  like  that 
might  be  worked  out  to  the  satisfaction  of  all,  es¬ 
pecially  as  applied  to  hotel  accommodations. 

TOMATOES — The  market  is  held  firm  with  Indiana 
and  Ohio  quoting  No.  2  standards  at  75c  factory.  No. 
21/2  standards  at  $1.00  factory.  No.  10s  are  somewhat 
firmer  than  the  family  sizes  and  for  those  who  claim 
to  know  maintain  this  is  due  to  a  demand  for  Red 
Cross  and  Government  requirements  to  cover  wants 
in  the  Concentration  Camps  in  the  Ohio  flood  districts. 


Now  On  the  Press 

The  following  Bulletins  will  be  available  shortly:  — 

1*  “  Husker”, — a  16-page  booklet,  illustrat¬ 

ing  and  telling  all  about  this  revolutionary,  all-ball- 
bearing  machine. 

2.  “  Cutter**^ — describing  and  showing  the 

details  of  this  leading  Whole-grain  Corn  Cutter. 

3.  “  Whole-grain  Corn”, — an  entirely  new 

outline  of  the  real  foundation  of  a  great,  new 
industry,  and  how  the  product  can  be  produced  at 
low  cost. 

4.  “Other  3u^  Maehines”,  —  illustrating  and 
describing  the  new  Trimmer  (for  corn-on-the- 
cob),  the  Power  Trimmer,  the  3^  Grinder 
and  other  Aceessory  Equipment. 

Your  copies,  with  full  information,  will  be 
sent,  without  obligation,  upon  request. 

THE  UNITED  COMPANY 
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CORN — The  market  on  No.  2  tin  standard  grade  is 
well  maintained  at  95c  factory  and  sufficient  business 
is  seeping  through  to  make  holders  confident  that 
there  will  be  a  clean  up  long  before  summer  is  here. 
There  is  little  or  no  demand  for  the  other  grades  and 
it  is  just  as  well  as  No.  2  tin  fancy  cream  style  as 
well  as  whole  kernel  com  both  white  and  yellow,  are 
extremely  scarce. 

PEAS — A  broad  and  persistent  demand  prevails  for 
No.  2  tin  standard  peas  at  90c  Wisconsin  and  Indiana 
factories  but  sellers  at  that  basis  are  few  and  far 
between.  95c  is  about  the  bottom  at  which  standard 
Early  Junes  or  standard  sweet  peas  can  be  secured. 

Reports  from  Wisconsin  continue  to  be  received  by 
the  various  Chicago  brokers,  outlining  the  difficulty 
that  canners  are  having  in  securing  acreage  for  the 
coming  season. 

It  is  reported  that  a  few  future  peas  are  being 
booked  but  quotations  seem  to  be  more  or  less  in  the 
dark. 

GREEN  AND  WAX  BEANS  — Chief  interest  in 
these  items  lies  in  new  pack  from  Florida  where  No. 

2  tin  standard  cut  green  are  available  at  75c  with 
rumor  that  72i/2C  has  been  confirmed.  On  the  basis 
of  the  latter  price,  the  cost  delivered  Chicago  would 
approximate  84c.  Wax  beans  are  almost  as  scarce 
as  one  could  imagine. 

PORK  AND  BEANS  —  Considerable  interest  has 
been  noted  in  these  items  the  past  week  and  most 
canners  have  advanced  from  5  to  10  per  cent.  Some 
idea  can  be  obtained  when  it  is  stated  that  dry  beans 
have  gone  from  $3.00  per  cwt.  to  over  $8.00  per  cwt. 
during  the  past  two  or  three  months. 

THE  FISH  LINE — As  Lent  will  be  somewhat  ear¬ 
lier  this  year  than  usual,  interest  is  developing  in 
tuna,  Japanese  crabmeat,  shrimp,  and  salmon.  Mar¬ 
kets  on  all  these  foods  are  firm  and  reports  from  pri¬ 
mary  points  are  quite  bullish. 

GRAPEFRUIT  AND  GRAPEFRUIT  JUICE— Dur¬ 
ing  the  Convention,  considerable  business  was  booked 
by  the  grapefruit  canners  who  were  in  attendance. 
Since  then  strength  has  developed  largely  because  the 
Government  is  actually  out  purchasing  several  hun¬ 
dred  thousand  cases  No.  2  tin  juice,  paying  on  a  basis 
which  is  equal  to  67V2C  or  more  to  the  trade  for  No.  2 
tin  sweetened  juice. 

Grapefruit  segments  have  come  in  for  wider  call 
and  821/2C  to  87V2C  f.o.b.  Florida  is  the  range  of  going 
prices  today. 

The  severe  freezes  in  Southern  California  which 
have  destroyed  a  goodly  portion  of  the  citrus  crop  in 
that  state  have  proved  that — it  is  an  ill  wind  that  does 
not  blow  someone  some  good.  The  trade  as  a  result  of 
that  California  freeze  have  been  purchasing  Florida 
orange  juice  more  liberally. 

CALIFORNIA  FRUITS — The  local  houses  are  look¬ 
ing  for  bargains  but  finding  it  difficult  to  locate  any. 
No.  21/2  choice  and  standard  clings  are  not  available  at 
less  than  $1.55  and  $1.45  coast.  Fruit  cocktail  has 
come  in  for  a  goodly  play.  Apricots  seem  to  be  a  timely 
purchase  at  todays  level  in  view  of  the  fact  that  Cali¬ 
fornia  canners  during  the  convention  told  everyone 


that  they  would  have  to  pay  at  least  $20.00  possibly 
$25.00  more  per  ton  for  Apricots  this  year  than  last. 

THE  OLD  TIMER — (Continued  from  last  week) — 
Rheumatism  had  crippled  up  the  Old  Boy  somewhat 
but  he  was  still  in  a  happy  mood  and  ready  and  willing 
to  talk  when  your  correspondent  paid  his  usual  weekly 
call.  Here  was  the  gist  of  his  remarks : 

“You  certainly  placed  before  the  readers  of  The 
Canning  Trade  the  real  facts  about  the  kind  of  a  con¬ 
tract  some  canners  have  been  making  the  past  several 
years  and  to  my  way  of  thinking,  the  industry  at  large 
is  indebted  to  you  for  baring  the  facts  and  coming  out 
clean  and  open  with  them. 

One  of  our  local  newspapers  covered  the  convention 
last  week  and  the  articles  that  appeared,  I  read  with 
interest  but  of  course  I  will  wait  until  the  regular  con¬ 
vention  numbers  are  out  before  I  talk  anymore  on  this 
contract  matter.  Still,  that  local  newspaper  did  say 
that  a  committee  named  to  study  the  canning  industry 
sales  contracts  made  a  report  but  from  what  I  glean,  it 
didn’t  go  into  the  meat  of  the  argument.  Just  as  soon 
as  I  know  more  about  that  report,  I  will  talk  to  you.” 

(To  be  continued  next  week.) 

• 

GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade" 

Good  Business  in  Oysters — No  Shrimp  Being  Canned — Stocks 
Working  Low — Prices  Advancing — Spinach  Nearly  Ready  for 
Canning — Soon  to  Plant  Beans 

Mobile,  Ala.,  February  5,  1937. 

YSTERS — The  canning  of  oysters  continues  at 
a  fair  clip  and  while  we  are  having  occasional 
rains  and  mild  temperature,  yet  there  is  not 
so  much  fog,  which  is  one  of  the  handicaps  to  the  pro¬ 
duction  of  oysters. 

Oysters  in  the  shell  out  of  the  water  will  pop  open 
and  die  if  exposed  to  the  fog  any  length  of  time.  For 
this  reason,  the  oystermen  have  to  cover  the  oysters 
with  tarpaulin  or  sacks  in  order  to  protect  them  from 
the  fog  after  they’re  put  in  the  boat. 

In  the  same  way  fog  spoils  fish,  shrimp  or  any 
inanimate  body  that  is  exposed  to  it  for  any  length  of 
time.  The  fog’s  water  vapor  has  very  penetrating  and 
detrimental  effect  on  perishables. 

It  was  hoped  that  by  this  time  the  oyster  pack  would 
be  well  under  way,  but  for  some  reason  or  other,  it  has 
lagged  behind  and  the  boats  are  bringing  in  light  loads 
to  the  factories,  which  is  partly  due  to  the  mild  weather 
and  the  fog.  Then,  too,  the  oystermen  are  producing 
a  better  grade  of  oysters  than  heretofore,  which  enables 
the  canneries  to  turn  out  a  first  class  quality  pack  in 
every  respect. 

The  packers  report  a  good  volume  of  business  booked 
and  should  the  weather  turn  warmer  than  what  it  is 
at  present,  it  may  curtail  the  production  of  oysters  even 
more  than  it  has  and  stop  altogether  if  it  gets  hot. 

The  price  of  canned  oysters  is  $1.05  per  dozen  for 
five  ounce  and  $2.10  per  dozen  for  ten  ounce,  f.  o.  b. 
factory. 


February  8, 19S7 


THE  CANNING  TRADE 


27 


SHRIMP — Canned  shrimp  are  all  going  out  and 
none  coming  in,  because  there  are  no  shrimp  being 
canned  and  the  stock  in  the  warehouses  of  the  packers 
is  dwindling  away,  with  very  little  hopes  of  same 
being  replenished  this  Spring. 

The  price  of  canned  shrimp  is  $1.50  per  dozen  for 
No.  1  medium;  $1.55  for  No.  1  large,  and  $1.60  for 
No.  1  Jumbo. 

SPINACH — The  spinach  pack  has  not  advanced 
very  far,  but  it  is  expected  that  it  will  get  under  way 
in  another  week  or  ten  days. 

Spinach  is  one  of  the  minor  packs  of  this  section  and 
it  is  only  canned  in  a  few  localities. 

However,  the  product  turned  out  is  of  good  quality 
and  the  pack  may  in  time  develop  into  much  larger 
proportions. 

The  price  of  No,  2  spinach  is  80  cents  per  dozen, 
f.  0.  b.  cannery. 

SNAP  BEANS — The  planting  of  beans  will  start  in 
about  thirty  days  and  the  Spring  snap  bean  pack  will 
start  about  the  middle  of  May. 

There  are  still  a  few  cases  of  No.  2  cut  stringless 
beans  available  and  how  long  they  will  stay  is  hard 
to  say.  Other  sizes_have  been_  pretty  well  cleaned  up. 

The  snap  bean  pack  is  the  largest  vegetable  pack  of 
this  section  and  some  years  it  assumes  mighty  good 
proportions, 

• 

CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  *‘The  Canning  Trade” 

More  Cold  Weather  Visits  California  and  Northwest — Strike 
Settled  —  Heavy  Business  Booking  —  Better  Tomato  Business 
Expected — Pears  Weak  But  No  Break — Salmon  in  Enviable 
Position — Tomato  Growers  Meet  and  Make  Demands. 

San  Francisco,  February  4,  1937. 

COLD — Cold  weather  still  prevails  in  California 
but  freezing  temperatures  were  absent,  until 
towards  the  end  of  the  week,  except  in  the 
mountain  regions.  Losses  to  citrus  fruits  in  January 
are  conservatively  estimated  at  $50,000,000,  with  add¬ 
ed  losses  to  avocados  and  winter  vegetables  and  pos¬ 
sible  further  losses  due  to  the  recurrence  of  the  cold. 
Northern  California,  which  had  had  but  little  rain, 
has  been  visited  by  heavy  storms  during  the  week, 
bringing  precipitation  almost  up  to  normal.  Especial¬ 
ly  gratifying,  have  been  the  heavy  snows  in  the  moun¬ 
tains,  insuring  a  good  run-off  of  water  for  irrigatiion. 
Fresh  vegetables  are  scarce  and  high  in  price  and  can¬ 
ned  products  are  getting  increased  attention.  The 
outlook  is  that  spring  vegetables  in  which  canners  are 
especially  interested,  will  be  later  than  usual  in  ma¬ 
turing. 

STRIKE — The  most  encouraging  news  of  the  week 
is  that  the  maritime  strike  has  been  finally  settled. 
The  various  unions  voted  on  the  question  of  accepting 
the  proposals  that  have  been  made  and  it  is  announced 
that  these  have  been  accepted  by  a  large  major¬ 


ity.  However,  weeks  must  elapse,  following  this 
settlement,  before  shipping  becomes  normal.  The 
trade  has  been  sensing  the  approach  of  a  settlement 
and  canners  report  that  business  booked  during  the 
past  ten  days  has  been  the  heaviest  since  the  strike  was 
called,  almost  one  hundred  days  ago.  Large  quanti¬ 
ties  of  canned  foods  are  on  the  docks  awaiting  load¬ 
ing  and  some  of  the  first  orders  to  be  filled  will  be 
orders  placed  three  or  four  months  ago. 

TOMATOES — An  improved  market  for  California 
tomatoes  is  expected  to  follow  settlement  of  the  mari¬ 
time  strike.  This  item  has  been  moving  rather  slowly 
of  late  and  has  been  one  of  the  weakest  in  the  entire 
list  of  Coast  canned  products.  For  some  time  Stan¬ 
dards  have  been  quoted  at  621/2  cents  for  No.  Is,  70 
cents  for  No.  2s,  87i/^  cents  for  No.  21/2S  and  $2.75  for 
No.  10s,  but  business  has  been  booked  at  less  than 
these  figures.  A  stiffening  is  expected  with  the  im¬ 
proved  demand  that  seems  in  sight. 

PEARS — Pears  continue  the  weakest  item  in  the 
fruit  list,  with  concessions  reported  here  and  there, 
but  there  has  been  no  open  break.  Bids  at  less  than 
list  prices  have  been  pouring  in  upon  canners  of  late, 
but  most  of  these  have  been  turned  down.  Pineapple 
is  very  firm,  but  no  changes  have  been  made  in  list 
prices  in  recent  months.  Cling  peaches  are  likewise 
in  good  shape,  with  the  effects  of  the  advertising  cam¬ 
paign  commencing  to  be  felt. 

SALMON  —  The  position  of  canned  salmon  is  an 
enviable  one,  statistics  indicating  that  on  the  first  of 
the  year  but  26.12  per  cent  of  the  salmon  available 
since  the  opening  of  the  1936  packing  season  was  un¬ 
sold.  This  compared  with  41.26  per  cent  a  year  ear¬ 
lier,  and  even  larger  percentages  in  the  years  immedi¬ 
ately  preceding.  This  showing  is  all  the  more  remark¬ 
able  when  it  is  considered  that  the  1936  pack  of  8,963,- 
217  cases  was  the  largest  on  record,  with  a  carryover 
that  brought  available  stocks  up  to  9,332,550  cases. 
Much  fish  has  gone  forward  by  rail  of  late,  distribu¬ 
tors  desiring  to  replenish  stocks  well  in  advance  of  the 
Lenten  season. 

BROCCOLI  —  The  packing  of  broccoli,  which  got 
under  way  in  December,  has  been  suspended  for  the 
time  being,  because  of  the  cold  weather.  It  will  be 
resumed  later,  but  the  outlook  is  for  a  rather  smaller 
output  than  had  been  planned. 

TOMATO  GROWER  MEETING— Growers  of  toma¬ 
toes  in  fourteen  California  counties  gathered  at  Berk¬ 
eley  recently  to  discuss  the  matter  of  prices  for  the 
1937  crop  for  canning  purposes  and  conditions  of 
sale  and  delivery.  It  was  decided  to  ask  at  least  $15 
a  ton,  unless  production  averages  seven  tons  or  more 
to  the  acre.  They  desire  roadside  delivery,  free  lug 
boxes  and  use  of  the  California  Farm  Bureau  standard 
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sales  contract  in  place  of  the  form  of  the  Canners 
League  of  California. 

SARDINE  STRIKE  ENDS  — A  ten-day  strike  of 
workers  in  the  sardine  canning  industry  at  Monterey, 
Calif.,  came  to  an  end  late  in  January  when  canners 
signed  a  modified  contract  with  the  cannery  workers’ 
union.  The  contract  provides  for  recognition  of  the 
union  as  the  collective  bargaining  agency  for  its  own 
membership,  the  granting  of  wage  and  hour  conces¬ 
sions,  no  discrimination  against  union  members  and 
the  following  of  A.  F.  of  L.  procedure  in  future  deal¬ 
ings  with  canners. 

• 

TREATMENT  OF  FLOOD-DAMAGED  STOCKS 
OF  CANNED  FOODS 

NQUIRIES  have  been  received  regarding  the  effect 
of  flood  waters  on  stocks  of  canned  foods  and  sug¬ 
gestions  have  been  requested  for  the  handling  of 
such  lots  as  may  have  been  submerged.  In  regard  to 
such  inquiries,  the  following  suggestions  may  be 
helpful. 

Canned  foods  are  sterilized  in  hermetically  sealed 
impervious  containers  and  consequently  cannot  be  con¬ 
taminated  by  exposure  to  water.  Any  contamination 
from  exposure  to  flood  waters  would  therefore  be  re¬ 
stricted  to  the  outside  of  the  can. 

Under  such  circumstances  the  following  treatment 
for  stocks  of  canned  foods  which  may  have  been  in 
actual  contact  with  flood  waters  is  believed  to  be 
adequate  to  make  the  cans  suitable  for  use : 

(1)  Remove  labels  and  wash  cans  in  warm,  soapy 
water. 

(2)  Follow  the  cleansing  treatment  by  immersion 
in  a  chlorine  solution  or  other  sterilizing  solu¬ 
tion  approved  by  a  Board  of  Health.  Phenol, 
cresol  or  other  coal  tar  disinfectants  are  un¬ 
suitable  since  the  odor  imparted  by  such  solu¬ 
tions  is  objectionable  and  persistent. 

(3)  Rinse  the  cans  in  fresh  water  and  dry 
thoroughly  to  prevent  rust. 

(4)  Repack  in  dry  cases  and  store  in  a  dry  place  as 
is  usual. 

If  chlorine  is  used  for  a  disinfectant,  a  solution 
having  an  alkaline  reaction  is  recommended  since  such 
a  solution  tends  to  prevent  rusting  of  the  cans.  If  a 
solution  of  this  type  is  used  there  is  no  need  to  rinse 
the  cans  in  fresh  water,  but  they  should  be  dried 
promptly. 

Advice  regarding  the  strength  of  the  sterilizing  solu¬ 
tion  should  be  obtained  from  the  local  Board  of  Health 
or  other  agency  concerned  in  the  flood  rehabilitation. 

The  cans  may  be  relabeled  as  soon  as  they  are 
thoroughly  dry. 

conventIon  dates 

FEBRUARY  12-13 — Canned  Foods  of  British  Colum¬ 
bia,  Annual. 

FEBRUARY  15-16  —  Tennessee-Kentucky,  Annual, 
Andrew  Johnson  Hotel,  Knoxville,  Tenn. 
FEBRUARY  24-25 — ^Virginia  Canners,  Annual,  Hotel 
Roanoke,  Roanoke,  Va. 

MARCH  4-6 — Canners  League  of  California,  Annual, 
Hotel  Del  Monte,  Del  Monte,  Calif. 


SPECIAL  SELECT 

INDIANA  BALTIMORE  TOMATO  SEED 

This  seed  is  saved  as  all  seed  should  be — 
from  individual  fruits  ceurefully  chosen  so 
cis  to  assure  maximum  yield,  most  perfect 
coloring,  shape,  size  and  edl  round  canning 
quality.  All  our  efforts  are  directed  toward 
making  this  one  seed  the  best  obtainable. 

In  bulk  $1.25  per  lb;  4  oz.  celo  bags  $1.35 

C.  A.  SHUTTLEWORTH  SEED  CO.  MATTHEWS.  IND. 


MORRAL  CORN  CUTTER 

Either  Single  or  Double  Cat 


Morral  Combination 
Corn  Cutter 

For  Whole  Crain  or 
Cream  Style 


Morral  Corn  Husker 

Either  Single  or  Doable 


Morral  Labeling  Machine 

and  other  machinery 

Write  for  catalog  and 
further  particulars 


MORRAL  BROTHERS.  Morral,  Ohio 


J^GICidE 

ADRICULTURAl  INSECTICIDE  CoXltTollingT  ClOp  PcStS 

AGICIDE  LABORATORIES 

108  N.  Water  Street  MILWAUKEE,  WIS. 


Complete  line  of  CANNING  MACHINERY 
for  any  cannins  plant — 

Fruits,  Vesetables,  or  Mill<. 

Write  for  general  catalog. 

BERLIN  CHAPMAN  CO.,  BERLIN,  WIS. 


All  the  latest  data 


formulae  -  COOKING  TIMES 
COOKING  temperatures 


are  included  in  the  new  6th  (1936)  edition  of 

“A  Complete  Course  in  Canning” 


Price  $10.00 
order  your  copy  now. 


The  Cannins  Trade 
SO  S.  Gay  Street 
Baltimore,  Md. 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners’  selling  price 
of  the  current  week,  subject  to  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”;  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


CANNED  VEGETABLES— Continued 


Canned  Vegetables 


Eastern 
Low  High 


Central 
Low  High 


ASPARAGUS 

White  Colossal,  No.  . 

l.urKe,  No.  2V2 . 

Medium,  No.  2^ . 

Green  Mam.,  No.  2  ro.  cans.... 

Medium,  No.  1  tall . 

LarRe,  No.  2 . 

Tips,  White,  Mam.  No.  1  sq . 

Small,  No.  1  sq . 

Green  Mam.,  No.  1  sq . 

Small,  No.  i  sq . 

BAKED  BEANS 

16  oz . 

No.  2 1/2  . 

No.  10  . 


STRINGLESS  BEANS 

Fancy  Cut  Green,  No.  2 . 

No.  10 . 

Ex.  Std.  Cut  Green,  No.  2 . 

No.  10 . 

Std.  Cut  Green,  No.  2 . 

No.  10 . 

Fancy  Whole  Green,  No.  2 . 

No.  10 . 

Ex.  Std.  Whole  Green,  No.  2.. 

No.  10 . 

Std.  Whole  Green,  No.  2 . 

No.  10 . 

Fancy  Cut  Wax,  No.  2 . 

No.  10 . 

Ex.  Std.  Cut  Wax,  No.  2 . 

No.  10 . 

Std.  Cut  Wax,  No.  2 . 

No.  10 . 

Fancy  Whole  Wax,  No.  2 . 

No.  10 . 

Ex.  Std.  Whole  Wax,  No.  2... 

No.  10 . 

Std.  Whole  Wax,  No.  2 . 

No.  10 . 

Red  Kidney,  Std.  No.  2 . 

No.  10 . 


.60  .60 
.90  1.35 

3.25  4.26 


.921/2  1.00 

4.50  5.00 

.821/2  .90 

4.00  4.25 


1.16 

i’ibs 

i.’Hb 


1.20 

liib 

5.50 

1.76 


.76 

4.50 


.86 

4.50 


LIMA  BEANS 

No.  2  Tiny  Green .  1.60  1.62% 

No.  10 . 

No.  2  Medium  Green .  1.35  . 

No.  10 . 

No.  2  Green  &  White . 86 

No.  10 . 

No.  2  Fresh  White . 80 

No.  10 . 

No.  2  Soaked . 67% 


BEETS 

Whole.  No.  2..„ .  1.00 

No.  2% .  1.20 

Std.  Cut.  No.  2 . 86 

No.  2% . 1.16 


1.00 


.70 


.86 

1.16 


No.  10 . 

Std.  No.  2.. 
No.  10 _ 


.62%  .66 
1.16  1.20 
3.85  4.00 


6.76 

1.10 


7.60 

1.25 


1.00 

4.75 


.80  .85 

3.60  3.75 


Ex.  Std.  Cut,  No.  2 . . 

.76 

.80 

No.  2% . 

.87% 

.90 

No.  10 . 

. .  4.26 

4.26 

3.26 

3.60 

Std.  Sliced,  No.  2 . 

. 96 

.96 

No.  2% . 

.  1.16 

1.16 

No.  10 . 

.  4.60 

4.60 

Ex.  Std.  Sliced.  No.  2 . 

.80 

No.  10 . 

CARROTS 

Std.  Sliced.  No.  2 . 

No.  10 . 

.  4.60 

7K 

4.60 

.75 

No.  10 . 

.  3.76 

3.76 

PEAS  AND  CARROTS 

Std.  No.  2 . 

. 86 

.85 

Fancy  No.  2 . 

.  1.10 

1.15 

CORN — Wholegratn 

Yellow,  Fancy  No.  2 . 

.  1.20 

1.40 

1.26 

1.86 

No.  10 . 

7.00 

Ex.  Std.  No.  2 . 

.  1.16 

1.20 

1.16 

1.20 

West  Coast 
Low  High 


2.76 

2.80 

2.76 

2.40 

1.85 

2.35 
2.60 

2.36 
2.40 
2.10 


2.86 

2.90 

2.85 
2.50 

1.85 
2.45 
2.70 
2.45 
2.60 
2.20 


.86  .90 

.  4.25 

’"85  !!!!!!! 

4.26  . 

”!85  !!!!!!! 

4.26  . 

1.40  . 

1.86  . 

".’86  ’’.’90 

1.10  _ 

3.36  . 

.96  . 

3.60  . 


Wholegrain — Continued 


Eastern 
Low  High 


Ex.  Std.  No.  2.. 


Std.  No.  2.. 
No.  10 . 


CORN — Creamstyle 


No.  10., 


No.  10 . . 

Std.  No.  2 . . 

No.  10 . 

White.  Fancy  No.  2 . 

No.  10 . . 

Ex.  Std.  No.  2 . . . . . 


Std.  No.  2.. 


HOMINY 

Std.  Split.  No.  1,  Tall.. 

No.  2% . 

No.  10 . 


MIXED  VEGETABLES 
Fey.,  No.  2 . 


OKRA  AND  TOMATOES 

Std..  No.  2 . 

No.  10 . . . 


PEAS 

No.  2  Fancy  Sweets,  2s . 

No.  2  Fancy  Sweets,  3s . 

No.  2  Fancy  Sweets,  4s . . 

No.  2  Fancy  Sweets.  5s . 

No.  2  Ex.  Std.  Sweets,  2s . 

No.  2  Ex.  Std.  Sweets,  3s . . 

No.  2  Ex.  Std.  Sweets.  4s....... 

No.  2  Ex.  Std.  Sweets,  6s . . 

No.  2  Std.  Sweets.  2s . . 

No.  10  Std.  Sweets,  2s . 

No.  2  Std.  Sweets,  3s . 

No.  10  Std.  Sweets,  3s . 

No.  2  Std.  Sweets,  4s . 

No.  10  Std.  Sweets,  4s . 

No.  2  Std.  Sweets.  5s . 

No.  10  Std.  Sweets,  5s . 

No.  1  Early  June,  3s . 

No.  2  Fey.  Alaskas,  Is . . 

No.  2  Fey  Alaskas,  28 . 

No.  2  Fey.  Alaskas,  3s . . 

No.  2  Ex.  Std.  Alaskas,  Is.... 
Ex.  Std.  Alaskas,  2s... 
Ex.  Std.  Alaskas,  3s.... 

Ex.  Std.  Alaskas,  4s _ 

Ex.  Std.  Alaskas,  6s.... 

Std.  Alaskas,  3s . 

No.  10  Std.  Alaskas,  3s . 

No.  2  Std.  Alaskas.  4s . 

No.  10  Fey.  Alaskas,  4s . 

No.  10  Ex.  Std.  Alaskas,  4s.. 

No.  10  Std.  Alaskas,  4s . 

No.  2  Std.  Alaskas.  6s..„„...... 

No.  10  Std.  Alaskas,  5s . 

No.  2  Ungraded . . 

Soaked,  2s . 

10s  . — 

Blackeye,  2s,  Soaked . 

lOs  . 


No. 

No. 

No. 

No. 

No. 


PUMPKIN 

Std..  No.  2 . 

Std.,  No.  2%.. 

No.  3 . 

No.  10... . 


SAUER  KRAUT 
Std.,  No.  2 . 


No.  2%.. 
No.  8.... 
No.  10.. 


Central 
Low  High 


SPINACH 

Std..  No.  2 . 

No.  2%„. . 

No.  10 . 


SUCCOTASH 

Std.  No.  2,  Gr.  Com,  Dr.  Limas. 
Std.  No.  2,  Gr.  Com,  Fr.  Limas. 
Triple,  No.  2........... . . . 


West  Coast 
Low  High 


.10 

1.15 

.60 

.96 

L.ib 

1.16 

>.66 

.86 

.90 

L.16 

1.26 

i.ib 

il.io 

1.16 

1.05 

.90 

1.00 

1.10 

1.25 

5.25 

6.60 

6.60 

.86 

.90 

.96 

1.00 

4.76 

6.00 

...... 

.80 

.90 

.76 

.80 

2.26 

2.60 

.86 

.90 

4.26 

4.25 

. 

.65 

.76 

■  ■■■ 

3.76 

4.00 

.90 

.95 

— 

1.50 

1.65 

1.36 

1.46 

1.35 

1.50 

1.35 

1.40 

1.20 

1.40 

1.20 

1.30 

1.16 

1.36 

1.16 

1.25 

1.26 

1.40 

1.20 

1.30 

1.16 

1.40 

1.16 

1.25 

1.10 

1.35 

1.16 

1.20 

1.05 

1.26 

1.10 

1.15 

1.16 

1.26 

— 

1.10 

1.26 

1.15 

1.20 

6.25 

6.50 

5.25 

5.25 

1.00 

1.10 

1.00 

1.10 

6.00 

6.26 

5.00 

6.25 

.96 

1.10 

1.10 

1.20 

6.00 

6.25 

4.50 

4.60 

.67% 

.60 

.70 

.80 

1.65 

1.86 

1.60 

1.76 

1.35 

1.46 

1.26 

1.40 

1.26 

1.35 

1.75 

1.90 

1.40 

1.50 

1.20 

1.30 

1.20 

1.40 

1.20 

1.40 

1.00 

1.00 

1.10 

1.20 

1.15 

1.25 

.96 

.96 

1.00 

1.10 

1.05 

1.10 

. 

1.00 

1.06 

.92%  1.00 

.96 

1.00 

1.06 

1.10 

5.60 

5.26 

6.60 

.90 

.96 

.96 

1.06 

1.00 

1.06 

. 

6.00 

6.00 

6.26 

5.25 

. 

5.00 

6.00 

•••— • 

6.00 

6.60 

1.00 

1.05 

. 

4.50 

4.75 

.90 

.92% 

.95 

1.00 

.96 

1.00 

.45 

.50 

.65 

.60 

.66 

.67% 

2.50 

2.76 

3.20 

3.40 

.67% 

.76 

3.50 

3.76 

— 

.76 

.66 

.70 

.70 

.76 

.85 

.86 

.70 

.80 

.80 

.90 

.96 

. ^ 

-mill 

2.85 

3.76 

2.60 

3.00 

2.76 

3.00 

.77%  .86 

.97%  1.16 

1.00 

1.10 

3.10 

3.26 

Ob 

.77%  .96 

.70 

.80 

.96 

1.02% 

1.10 

1.26 

.95 

1.10 

1.25 

3.76 

4.00 

3.25 

3.76 

4.06 

1.06 

1.20 

. 

1.00 

...... 

....... 

......a 
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CANNED  VEGETABLES— Continaed 


CANNED  FRUITS— ConUnncd 


Eastern 
Low  HiKh 

SWEET  POTATOES 

Std.,  No.  2,  Dry  Pack . 75  . 

No.  2% . 92»^  .95 

No.  3 . 

No.  10 .  3.26  . 

Std.,  No.  2.  Syrup  Pack . 

No.  2% .  1.00  . 

No.  3 . 

No.  10 . 3.26  . 


Ontral 
Low  Rish 


TOMATOES 
Fancy,  No.  2.. 

No.  2% . 

No.  3 . 

No.  10 . 


.90 


Ex.  Std..  No.  1™. . 

No.  2 . . . — 

No.  2% .  1 

No.  3 . 1 

No.  10 .  3 

Std..  No.  1 . . 

No.  2 . 

No.  2% . 

No.  3 . -  1 

No.  10 . 3 


47»^ 

76  .86 


1.16 

1.26 

3.60 

.45 

.70 

1.00 

1.10 

3.25 


TOMATO  PUREE 

Std..  No.  1.  Who.  Stock . 42% 

No.  10 .  3.26 

Std..  No.  1.  Trim . 40 

No.  10 .  3.00 


TOMATO  JUICE 

No.  1 . 

No.  2 . 

No.  10„ . . 


TURNIP  GREENS 

No.  2 . 

No.  2%., 


.40 

.70 

2.76 


.76 

1.06 


.40 

.70 

3.00 


.46 

.70 

3.00 


.60 

.76 

3.60 


No.  10 .  3.76  3.76 


Canned  Fruits 


APPLES 

No.  10,  water . 

No.  10,  standard  heavy  pack....  4.00  4.10 
No.  10  fancy  heavy  pack .  4.26  4.60 


APPLE  SAUCE 

No.  2  Fancy . 

No.  10 _ _ 

No.  2.  Std . 

No.  10 . . 


.86  1.00 

4.36  6.00 

.70  . 


APRICOTS 

No.  2%,  Fancy . 

No.  2%,  Choice . 

No.  2%,  Std . 


GRAPEFRUIT 

8  oz . 

No.  2 . . . . 80  .  .90 

No.  6 . . .  3.10  . 


GRAPEFRUIT  JUICE 

8  oz . . . 

No.  1 . . . 

No.  300 . . 

No.  2 . . . 

No.  6 . 


.62% 


.80  .80 

.60  .76 

2.60  2.76 


PEARS 

Keifer,  Std.,  No.  2,  in  syrup....  1.00  1.00 

No.  2% .  1.35  1.85 

No.  10 . . . .  . 

Bartlett,  Fancy,  No.  2% . . . 

Choice,  No.  2% . .  . 

Std.,  No,  2% . .  . 

No.  10,  Water . . . 

No.  10,  Syrup . . . 

No.  10  Pie.  S.  P . . . 


PEACHES 

Fey.,  Y.  C.,  No.  2% . 

Choice,  No.  2% . . 

Std.,  No.  2% . 

Ex.  Std.,  Slic.  Yel.,  No.  1  Tails 

Seconds,  Yel.,  No.  3 . 

Pies,  unpeeled.  No.  3 . . 

Peeled,  No.  10,  Solid  Pack.... 


PINEAPPLE 

Hawaiian,  Slic.,  Ex.  Std.,  No.  2.. 

No.  2% . . . 

Std.,  No.  2 . . 

No.  2% . . . . . 

Sliced,  Standard,  No.  10 . . 

Shredded,  Syrup.  No.  10 . . 

Crushed.  Eix.  Std.,  No.  10m._. 


West  Coast 
Low  High 


Eastern 
Low  High 


Central 
Low  High 


West  Coast 
Low  High 


FRUITS  FOR  SALAD 

Fey.,  No.  2% . 

No.  10 . 


BLACKBERRIES 

Std.,  No.  2 . 

No.  8 . 

No.  10,  water . 

No.  2,  Preserved . . 

No.  2,  Sjrrup . 


Solid  pack 

.50 

.55 

.82% 

.95 

.77% 

.80 

.95 

1.00 

1.05 

1.16 

1.80 

1.46 

8.50 

3.76 

4.06  4.60 

with  puree 

.47% 

.50 

.60 

.62% 

.75 

.80 

.65 

.70 

1.00 

1.05 

.85 

.87% 

3.60 

3.60 

i76 

3.00 

.46 

.47% 

3.26 

4.00 

3.60 

3.60 

BLUEBEHtRIES 

No.  2 .  1.76  1.86 

No.  10 .  7.00  7.00 


CHERRIES 

Std.,  Red,  Water,  No.  2.... 
White,  Syrup,  No.  2.. 


2.46 

8.60 


2.66 

8.76 


9.00  9.60 


Std., 

Ex.  Std.,  Preserved,  No.  2.. 

Red  Sour  Pitted,  No.  2 .  1.80  1.36 

Red  Sour  Pitted.  No.  10 .  6.50  7.25 

R.  A..  Fey.,  No.  2% . . . 

Choice,  No.  2% . 

Std.,  No.  2% . 

GOOSEBERRIES 

Std.,  No.  2 . 

No.  10 . . . 


8.00  8.26 


.60  .62% 
.77%  .80 

3.00  8.26 


RASPBERRIES 
Black,  Water,  No.  2.. 

No.  10 . 

Red,  Water.  No.  2 . 

No.  10 . 

Black,  Syrup,  No.  2.. 
Red,  Syrup,  No.  2 . 


STRAWBERRIES 

Ex.  Pres.,  No.  1 . 

No.  2 . 

Pres.,  No.  1 . . 

No.  2 . 

Std.,  Water,  No.  10.. 


5.00  5.00 

2.80  2.40 

2.26  2.36 

2.00  . 

'i"6o  6.06 

!!!!!!!  eioii 


8.60 

4.60 


Canned  Fish 


HERRING  ROE 

10  oz. . 

.  1.50 

1.50 

.90 

1.00 

No.  2,  17  ox . 

.  1.76 

1.76 

No.  2,  19  oz . 

2.00 

4.50 

4.76 

LOBSTER 

Flats,  1  lb . 

6.60 

%  lb . 

.  3.26 

3.25 

%  lb . 

1.95 

1.70  1.80 

1.46  1.60 

OYSTERS 

Std.,  4  oz . 

. 95 

1.00 

6  oz. . . . . . 

1.10 

8  oz. . 

.  1.90 

2.00 

.87%  .96 

10  oz . 

.  2.10 

2.16 

.70 

2.10 


.80 

2.26 


1.90  2.00 

1.66  1.80 
1.60  1.65 

.  4.00 

6.00  6.25 

3.75  4.25 


1.70  1.76 

1.66  1.65 

1.42%  1.45 
1.10  1.16 

L76 

1.60  . 

1.80  . 

1.40  . 

1.70  . 

6.85  6.10 

eiob  eibb 


SALMON 

Red  Alaskas,  Tall,  No.  1. 

Flat,  No.  % . 

Cohoes,  Tall,  No.  1 . 

Flat,  No.  1 . 

No.  % . 

Pink,  Tall.  No.  1 . 

Flat.  No.  % . 

Sockeye  F7at,  No.  1 . 

No.  % . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  Tall . 


SHRIMP 

No.  1.  Small . 

No.  1,  Medium.. 
No.  1,  Large . 


SARDINES  (Doasestic).  Per  Case 

%  Oil,  Key .  3.60 

%  Oil,  Keyless .  3.25 

%  Oil,  Tomato,  Carton . 

%  Oil,  Carton .  3.90 

%  Mustard,  Keyless .  2.75 

Calif.  Oval  No.  1,  24’s . 

Calif.  Oval  No.  1,  48’s . 


TUNA  FISH.  Per  Case 

Fey.,  Yel.,  Is,  24’s . 

Fey.,  Yel.,  Is,  48’s . 

%B  . 

%s  . 

Light  Meat,  Is . 

%8  . 

%s  . 


3.60 

3.35 


_ _ 

2.16 

1.60 

1.65 

1.76 

1.90 

1.90 

1.16 

1.16 

1.00 

1.05 

.76 

.76 

2.65 

2.66 

1.65 

. 

.92% 

.96 

1.45  1.47% 

1.45  1.60 

1.60  1.62% 


3.90 

2.86 


1.40  1.56 

2.76  3.00 


.  6.02% 

11.00  12.00 

_  6.00 

3.86  4.26 

9.00  10.00 

5.00  6.60 

3.60  3.76 
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WANTED  and  FOR  SALE 

This  is  a  page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept, 
your  opportunity  and  money  are  lost.  Rates  upon  application. 


FOR  SALE  — MACHINERY 


FOR  SALE  —  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Labelers;  Fillers;  Filters  and  Filter 
Presses;  Tanks;  Pumps;  Mixers;  Hydraulic  Presses, 
etc.  Send  for  complete  bulletin.  What  have  you  for 
sale?  We  buy  for  cash.  Consolidated  Products  Co., 
Inc.,  18-20  Park  Row,  New  York,  N.  Y. 


FOR  SALE — 2  Chisholm-Ryder  Pea  Viners,  com¬ 
plete;  1  Monitor  Excello  Pea  Washer;  1  Monitor 
Special  Pea  Cleaner ;  1  Monitor  Refugee  Bean  Cutter ; 

1  Chisholm-Scott  Nested  Pea  Grader  No.  34 ;  4  Invinci¬ 
ble  Corn  Huskers;  1  M  &  S  Corn  and  Apple  Sauce 
Filler;  10  Coons  Apple  Parers;  2  Prescott  Hand  Apple 
Graders ;  2  Morgan  Nailing  Machines ;  1  Monitor  5  belt 
Bean  Grader.  Send  for  complete  information  as  to 
price  and  condition.  Address  Box  A-2180  c/o  The 
Canning  Trade. 

FOR  SALE — Retorts;  modern,  round,  inside  meas¬ 
urements  66  inches  deep,  32  inches  in  diameter.  Perfect 
condition.  $50.00  each  free  on  board  Monmouth, 
Maine.  Heart  of  Maine  Packing  Co.,  8  Prescott  St., 
Lewiston,  Me. 

MACHINE  SHOP  SERVICE— Rebuilding  canning 
and  packing  machinery  and  building  conveyors,  tanks, 
and  special  machinery  to  order.  George  F.  Motter’s 
Sons,  York,  Pa. 

FOR  SALE — 2  Merrell  Soule  six-pocket  Cooker 
Fillers  in  first  class  condition;  2  Cuykendall  Corn 
Mixers ;  3  Single  Peerless  Huskers  equipped  with 
Diamond  Roller  Chains.  Ready  for  operation  with  an 
assortment  of  new  parts.  Roxanna  Canning  Co.,  Inc., 
Waynesville,  Ohio. 

FOR  SALE  —  Several  continuous  cookers,  pea 
cleaners,  pea  graders,  labeling  machines,  open  kettles, 
cranes  and  other  equipment  of  a  dismantled  plant. 
Address  Box  A-2185,  c/o  The  Canning  Trade. 

MACHINERY  FOR  SALE  —  Discontinued  plant. 
Tomato  Finishers;  Label  and  Picking  Tables;  Vege¬ 
table  Peeling  and  Grinding  Machine;  Buffalo  Food 
Choppers;  Can  Conveyors;  Washers  and  Scalders;  Cy¬ 
press  Cook  Tanks ;  Tomato  Peeling  Tables ;  Chile  Sauce 
Filler;  Bottle  Filling  Machine;  2-inch  Copper  Coils; 
Nailing  and  Boxing  Machines;  Box  Stitchers;  Ther¬ 
mometers.  C.  M.  London  &  Co.,  Greenwood,  Del. 

WANTED  — MACHINERY 


WANTED — One  Boxer  for  No.  21/^  and  one  for  No. 
3  cans.  Harrison  &  Jarboe,  Sherwood,  Md. 


WANTED — Canners  attention:  Send  us  a  list  of 
any  canning  equipment  that  you  may  have  to  sell  for 
spot  cash  or  to  exchange  for  new  machinery.  Write 
for  our  catalog  covering  a  complete  line  of  up-to-date 
canning  machinery.  A.  K.  Robins  &  Co.,  Inc.,  Lombard 
and  Concord  St.,  Baltimore,  Md. 

WANTED — Used  late  model  Double  Knife  Chisholm- 
Ryder  Bean  Snipper.  State  price  and  condition. 
Address  Box  A-2186  c/o  The  Canning  Trade. 


WANTED  —  Bean  Snippers;  Bean  Pregraders; 
Urschel  Bean  Cutter;  Morral  and  Universal  Corn 
Cutters.  Address  Box  A-2176  c/o  The  Canning,  Trade. 


WANTED — Used  Platform  Scale,  from  20  tons  up, 
platform  not  less  than  18  feet.  State  price,  make  and 
condition.  Address  Box  A-2183  c/o  The  Canning 
Trade. 


WANTED  —  1  -  40"  x  72"  Retort  with  fittings  for 
pressure  cooling.  6 -Perforated  Crates.  Beet  Quar¬ 
tering  Machine.  1  -  1,000-Gallon  Tank  with  Kookmore 
Koils.  Address  Box  A-2181  c/o  The  Canning  Trade. 


WANTED — Chisholm-Ryder  Bean  Snippers.  Advise 
age,  size  and  price.  Address  Box  A-2179  c/o  The 
Canning  Trade. 


WANTED — One  used  Erie  Economic  Boiler,  150 
H.  P.  and  up.  Furnish  age,  condition  and  best  price. 
Address  Box  A-2178  c/o  The  Canning  Trade. 


FOR  SALE  — FACTORIES 


FOR  SALE — Canning  plant  situated  in  Chester 
County,  Pennsylvania.  Fully  equipped  to  pack  whole 
kernel  corn.  Large  acreage  of  corn  and  tomatoes  close 
by.  Address  Box  A-2161  c/o  The  Canning  Trade. 


FOR  SALE — One  line  corn  plant  located  in  Southern 
Ohio.  Capacity  60,000  cans  per  day,  warehouse  stor¬ 
age  75,000  cases,  which  is  frost  proof.  Plenty  of  acre¬ 
age  available;  railroad  siding.  Buildings  and  ma¬ 
chinery  in  first  class  condition,  ready  for  operation. 
Roxanna  Canning  Co.,  Inc.,  Waynesville,  Ohio. 


FOR  SALE — Controlling  Interest  in  well  established 
Pennsylvania  Canning  Company,  incorporated  and 
stock  being  offered  for  sale ;  is  owned  by  an  individual 
desiring  to  concentrate  interests  elsewhere.  Factory 
now  producing  well  rounded  line  of  fruits  and  vege¬ 
tables  with  a  profit  being  shown  every  year.  Splendid 
opportunity  for  any  Canner  who  wishes  to  extend  his 
present  operations.  Address  Box  A-2182  c/o  The 
Canning  Trade. 


32 


THE  CANNING  TRADE 


February  8, 1937 


FOR  SALE — Completely  equipped  two-line  Can¬ 
ning  Factory.  Located  in  a  wonderful  vegetable-pro¬ 
ducing  section  on  Eastern  Shore  of  Maryland,  on 
three-acre  plot  of  land.  Buildings  in  good  repair.  For 
further  particulars  write  to  Box  133,  Preston,  Md. 


FOR  SALE — Plant  at  Clinton,  Oneida  County,  N.  Y. 
Fully  equipped  for  two  lines  Peas,  one  Snap  Beans  and 
one  Corn.  Capacity  120,000  cases.  Complete  storage 
space.  On  siding  0.  &  W.  R.  R.  Buildings  and  ma¬ 
chinery  in  excellent  condition.  Clinton  Canning  Com¬ 
pany,  Rome,  N.  Y. 

FOR  SALE — Two  line  w^estern  plant  .in  good  condi¬ 
tion  and  equipped  for  canning  peas,  beans,  cherries 
and  kraut  also  for  growing  own  seed  peas.  Located 
in  irrigated  section  with  ample  acreage  available. 
Address  Box  A-2184,  c/o  The  Canning  Trade. 


FOR  SALE  — MISCELLANEOUS 


FOR  QUICK  SALE  we  offer  discontinued  high-class 
green  and  wax  bean,  beets  and  kraut  labels  at  50  cents 
and  75  cents  per  thousand;  samples.  Granite  City 
Sales  Company,  St.  Cloud,  Minnesota. 


HELP  WANTED 


WANTED — Factory  Superintendent  capable  of  packing  a 
fancy  pack  of  vegetables,  especially  beets.  Kindly  give  full 
particulars  in  first  letter.  Address  Box  B-2187  c/o  The  Canning 
Trade. 

WANTED — Processor.  Must  be  familiar  with  the  packing  of 
quality  peas  and  all  tomato  products,  beets,  carrots  and  cherries; 
knowledge  of  packing  New  York  State  peaches  while  not 
essential,  would  help.  Would  hire  for  seasoon  or  yearly  basis. 
In  applying  give  all  details  and  references.  Niagara  County 
Preserving  Corp.,  Wilson,  N.  Y. 

WANTED — Sales  Representative  by  prominent  New  York 
State  canner  with  established  trade  and  complete  line  of  fancy 
fruits  and  vegetables,  for  contacting  brokers  and  prominent 
buyers  in  the  Philadelphia,  Washington  and  Baltimore  terri¬ 
tories.  In  reply  state  full  qualifications.  Address  Box  B-2175, 
c/o  The  Canning  Trade. 

SITUATIONS  WANTED 


POSITION  WANTED — As  Superintendent  of  Production. 
Know  the  canning  business  from  the  field  to  finished  product 
and  pack  a  high  grade  of  fruits  and  vegetables.  References. 
Vernon  Reed,  2910  Swiss  Ave.,  Dallas,  Texas. 

POSITION  WANTED — As  Sales  Manager.  Man  18  years 
experience  canning  and  brokerage  business,  selling  from  coast  to 
coast,  together  with  record  as  production  manager.  Now  em¬ 
ployed  but  looking  for  broader  field.  Can  furnish  best  references. 
Address  Box  B-2167  c/o  The  Canning  Trade. 

POSITION  WANTED — As  Superintendent  or  Manager  by 
experienced  man.  Must  be  two  or  more  line  plant.  Can  handle 
position  as  Superintendent  of  Plants.  Experienced  in  vacuum 
packing.  Location  not  essential.  Good  references.  Address 
Box  B-2173  c/o  The  Canning  Trade. 

POSITION  WANTED — As  canned  fruit  and  vegetable  grader. 
Experienced  canned  fruit  and  vegetable  packer,  conversant  with 
all  of  the  U.  S.  Standards  for  Grades  now  in  effect  and  familiar 
with  Food  and  Drug  regulations  relative  to  same.  Qualified  in 
Howard  method  of  mold  counting.  Also  grade  raw  products, 
fruits  and  vegetables,  in  accordance  with  Federal  standards. 
Address  Box  B-2177  c/o  The  Canning  Trade. 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor 
Contributions  Welcome 


TOO  MUCH  FOR  GRANTED 

Executive  MacHeather:  Have  a  bite  of  lunch  with 
me,  girlie? 

New  Steno :  Oh,  sir,  I  really  don’t  think  I  should  go 
out  to  lunch  with  you. 

MacHeather :  Who  said  anything  about  going  out  to 
lunch  ?  I’ll  unwrap  it  right  here. 

Doctor:  Pat,  your  wife’s  just  presented  you  with 
quadruplets. 

Pat:  Four  cryin’  out  loud! 

Prospective  Groom :  Are  marriage  licenses  expensive 
in  this  county? 

Clerk :  Two  dollars  down,  sir,  and  your  entire  income 
for  the  rest  of  your  life. 

THEY’RE  ALL  THE  SAME 

Claude:  They  say  brunettes  have  sweeter  disposi¬ 
tions  than  blondes. 

Horace:  Well,  my  wife  has  been  both,  and  I  can’t 
see  any  difference. 

RIGHT  IS  RIGHT 

A  woman  and  child  are  riding  on  a  Long  Island 
train.  As  the  conductor  approaches  the  lady  opens  her 
purse,  says:  “A  fare  for  me  and  a  half  fare  for  the 
boy.” 

The  conductor  looks  at  the  boy,  replies :  “Lady,  that 
boy’s  got  long  pants  on!” 

“In  that  case,”  says  the  lady,  “a  full  fare  for  the 
boy  and  a  half  fare  for  me !” 

Two  battered  old  wrecks  were  sitting  on  a  bench 
in  the  park  when  one  remarked :  “I’m  a  man  who  never 
took  advice  from  anybody.” 

“Shake,  brother,”  said  the  other,  “I’m  a  man  who 
followed  everybody’s  advice.” 

Slats:  What’s  the  difference  between  a  girl  and  a 
horse? 

Breadbreaker :  I  am  sure  I  don’t  know. 

Slats:  Haw,  haw,  haw!  Boy!  I’ll  bet  you  sure  have 
some  funny  dates. 

FOR  MEN  ONLY 

•pui^q  aq  qiAV  xis  jaq:^o  aqj,  •siq:^  puaj 
qiAV.  oqAV  jnoj-it:^auiu  puu  pajpunq  auiu  puBsnoq:^  auiu 
-./C:^qSia  aq  qiAV  ajaq:^  uauioAV  puBsnoq:^  X:^auiu  jo  :^no 

She  (on  phone)  :  I’m  afraid  your  dinner  will  be 
burned  a  little  tonight,  darling. 

He:  Whatsa  matter?  Did  they  have  a  fire  at  the 
delicatessen  ? 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 

CAN  WASHING  MACHINES. 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

ADIUSTERS  ior  Detachable  Chains. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BASKETS,  Picking. 

Planters  Mfq.  Co.,  Portsmouth,  Va. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 
Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOILERS  AND  ENGINES,  Steam. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 

BOX  (Corrugated)  SEALING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOXES,  Corrugated  Liner-Joint. 

David  Weber  &  Co.,  Philadelphia,  Pa. 

BOXES,  Lug,  Field,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

BOXING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fibre.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  OU,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS'  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 

CANNED  FOODS. 

Indiana  Canners  Association,  Indianapolis,  Ind. 
Phillips  Packing  Co.,  Cambridge,  Md. 

Phillips  Sales  Co.,  Cambridge,  Md. 

CANS,  nn,  AU  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 
Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CAN  TESTING  MACHINERY. 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 


Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS,  Spiral. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work: 
see  Pulp  Mchy.;  for  bottling:  see  Bot.  Mchy. 

CHAIN  ADIUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers'  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers'  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 
CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

CONVEYORS  AND  CARRIERS,  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Cookers,  Retorts.  See  Kettles,  Process. 
COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COPPER  COILS,  ior  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 
CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Gang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


CORN  HUSKERS  AND  SaKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRANES  AND  CARRYING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  111. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 

DUSTS  &  SPRAYS  (spreading  agents). 

Monsanto  Chemical  Co.,  Akron,  Ohio. 

ENAMELED  BUCKETS,  PAILS,  Etc. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Engines,  Steam.  See  Boilers  and  Engines. 
ENSHAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FIBRE  CONTAINERS  for  Food  (not  hermetically 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Filling  Machines,  Bottles.  See  Bottlers'  Mchy. 

FaLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarbtirg,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FINISHING  MACHINES,  Catsup,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  IndianapoUs,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GENERAL  AGENTS  ior  Machinery  Mfrs. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Gravity  Carriers.  See  Carriers  and  Conveyors. 
Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Com  Huskers. 
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HYDRAULIC  CONVEYING  EQUIPMENT. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

INSECTICIDES. 

Agicide  Laboratories,  Milwaukee,  Wis. 

INSURANCE,  Canners. 

Canners'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper,  Plain  or  Jacketed. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 

KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 

KNIVES.  Miscellaneous. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Burt  Machine  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

Lehmann  Printing  &  Litho.  Co.,  San  Francisco,  Cal. 
Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

U.  S.  Printing  &  Lithograph  Co.,  Cincinnati,  Ohio. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 

National  Canners  Assn.,  Washington,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

OYSTER  CANNERS'  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PAILS  (Rubber). 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

PASTE,  CANNERS'. 

Burt  Machine  Co.,  Baltimore,  Md. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  6  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Crites  Moscow  Seed  Growers,  Moscow,  Idaho. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  VINE  FEEDERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

F.  H.  Langsenkamp  (^.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niag[ara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PINEAPPLE  MACHINERY. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  111. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SC  ALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers'  Mchy. 

SEEDS,  Canners',  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

O.  &  M.  Seed  Co.,  Green  Springs,  Ohio. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SEED  TREATMENT  (Semesan). 

Bayer  Semesan  Co.,  Wilmington,  Del. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

SPEED  REGULATING  DEVICES  (for  Machines. 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SPRAYS  &  DUSTS  (insect  control). 

Agicide  Laboratories,  Milwaukee,  Wis. 
SPREADING  AGENTS  (for  sprays  and  dusts). 

Monsanto  Chemical  Co.,  Akron,  Ohio. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Food  Machinery  Corporation,  Hoopeston,  111. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 


STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

B.  I.  Buck  Co.,  Baltimore,  Md. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Tables,  Picking.  See  Canners'  Machinery. 

TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chlsholm-ftyder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Coiporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Glass  Lined,  Steel. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

TANKS,  Wooden. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  'Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Indiana  Canners  Association,  Indianapolis,  Ind. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

C.  A.  Shuttleworth  Seed  Co.,  Matthews,  Ind. 
Francis  C.  Stokes  &  Co.,  Inc.,  Moorestown,  N.  J. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Washers,  Bottles.  See  Bottlers'  Machinery. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS.  Fruit,  Vegetable. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Windmills  and  Water  Supply  Systems.  Sco 
Tanks,  Wood. 


PEVOIVMC  HOPPER- 


Februury  8, 1937 


AYARS  Standard 


PEA  &  BEAN 
FILLER 


Only  Filler  on  market  with  slowly  revol¬ 
ving  Hopper. 

Hopper  revolves  slowly  in  opposite  direc¬ 
tion  from  the  way  filling  pockets  revolve 
assuring  absolute  uniform  fill. 

No-Can-No-Fill  attachment  that  works 
perfectly. 

Fills  all  grades,  even  small  sticky  peas 
without  any  variation  in  the  fill. 

Large  Brine  Tank  Assures  hot  brine  at 
all  times. 


PEA  ADJUSTMENT 


W  UQUtD 

adjustment 


STEAM 

COIL 


CLUTCH  LEVER 


CHANCE  GRADE 
LEVER 

FOR  FILLING 

I  PEAS,  BAKED  BEANS, 
LIMA  BEANS,  RED 
KIDNEY  BEANS,  WHOLE 
GRAIN  CORN,  HOMINY, 
DICED  BEETS,  DICED 
CARROTS,  Etc. 


AYARS  MACHINE  COMPANY,  Salem,  New  Jersey 


WEIRTON.W.VA 


PLANTS 

OF  THE 

PHELPS  CAN  CO 

MANUFACTURERS  OF 

TIN  CANS 

CAPACITY  600  MILLION  CANS  PER  YEAR 

MAIN  OFFICE 

BALTIMORE,  MD.  ^ 


ASGROW  GOLDEN  COLONEL 

For  the  most  attractive  whole  kernel  pack,  vacuum  or  brine. 


Latest  improved  strain  from  the  originators 
Assoeiated  Seed  Growers,  Ine. 

New  Haven,  (.4onneetieut 


